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MICROCARD EDITION 


Fiscal 1958 began 
just 30 years ago 


SALLY GERBER PHINNY feeds the same wholesome Gerber 
Baby Foods she thrived on as an infant to daughter Gay, age 


8 months and youngest of her four children. Sally was the first 
“customer” of Gerber Baby Foods when she was 7 months old. 


The idea for Gerber Baby Foods grew out of a suggestion by Dorothy Gerber to her 
husband Dan, who, with his father, operated a canning plant in Fremont, Michigan. 
Dan Gerber saw the possibilities of specially prepared foods for babies, launched 
the first varieties in 1928. He felt that if his wife welcomed the convenience and 
goodness of prepared baby foods, mothers across America would too. 
The rest is history. Some 2 billion containers of baby foods are now consumed 


annually, a substantial part of which is produced in Gerber plants.  @jzsuseee 
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Gerber’s Baby Foods today include 88 
varieties. Those pictured here are 
representative. When first introduced 
in 1928, there were only 5 varieties. 
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ANNUAL REPORT TO SHAREOWNERS 


for the year ended March 31 1 QO 5 S 


Gerber Products Company 


Fremont, Michigan 


$ i : Fiscal | Comparisons with fiscal 
Fiscal 1958 in brief 
1958 1957 1956 
OPERATING RESULTS 
Rae es Gen et SEs pets e (ahs 45y's Wildl a Gila ane wee whe 06's 6 le $118,637,191 $108,120,414 $99,682,746 
IS org 12 COURTS SCS, Sean aeee Oa ce an Oa 7,549,728 13472935 6,017,537 
Pemme CEPAND BD ENEPETS ereiirate cols 6 aod 6.4/0 sen ses slnal whe ses 19,914,547 17,798,061 16,434,445 
2 SUNLESS Co a rel Gia Se cee nO 8,300,000 8,625,000 7,343,000 
TONG OST 2 ih USA GWG ic Getic Oe eo ea i eer 3,799,826 3,055,816 2,424,555 
EARNINGS RETAINED to finance growth..............eeeeees 3,749,902 4,716,119 3,505,979 
PER COMMON SHARE : 
INGSAP JT OATRISTIN(G G5 68 go 6 OG bE base OCI Rte eae ene ener ee $3.56 $3.69 $2.84 
LOLS OS) he enti (ea 1.80 145 1215 
Ras OM PEAIS NOR Ry aly os cs ca oes wielewe cw eens sess 3.91 4.09 3.48 
Number of Common shares outstanding at year-end........ 2 123,459 2,107,459 2,108,309 
FINANCIAL PROGRESS 
GRINGO APTA Lire Cre eeen mes, MAL oC Taree ailavdierataiscrule @ cists) wicix save $ 30,276,214 $ 27,883,702 $24,791,636 
Surrenteratio: assets.to liabilities ..0 i. |. sie cession owe noe SL tol 3.18 to 1 3.10 to 1 
PROPER TEST ELAN 375 y6s)elis ore ste ijeje «6 Gia ses wore ss ¥ vi glee mbes 14,021,596 12,157,772 11,500,862 
Additions & replacements during year..........-.....+-- 3,298,480 1,893,222 1,848,122 
Depreciation charged to operations................... 251967 53.909 1,048,920 
Merete SEE REM EB Ts peo oun pec alislshs ie os. vis fs 6. «sida Fe, V0.8 plaleye 3G) + 08 4,176,000* 4,271,000 * 5,312,000* 
SE MEE es oe aiaralg @ a4 Se bs wine 66S sleiels 4's om eA whabs ta) * 41,223,934 36,774,032 32,094,463 
*Includes portion due currently. 
THE GERBER FAMILY ‘ 
PUM MECHESTIATECOWNECIS , os 1 o5.4)0'4 082s laps eos tee wee eleleie sine yn) 5,433 5,124 
Peetee CPANDIOVCES aca ec cde 2s se tie diee eae» oe osico cine 4,219 3,865 5,704 
THE ANNUAL MEETING of shareowners will be held on This Report is published for the information of shareowners 
Wednesday, July 23, 1958, at 2 P.M., E.S.T. at the Fremont of the Company, as such, and is not intended to induce any 
High School, Fremont, Michigan. Notice, Proxy and Proxy sale or purchase of securities. 
Statement will be mailed to all shareowners about June 20, 
1958. 


Gerber Products Company 


DEAR SHAREOWNER: 


While I can again report the largest sales in com- 
pany history for our fiscal year ended March 31, 
1958, I can only report the second largest earnings. 
Sales at $118,637,191 are larger by $10,516,777 
than the previous record for the year ended 
March 31, 1957. Earnings on the other hand are 
the second largest in our history, and at $7,549,728 
are $222,207 less than the $7,771,935 for the year 
ended March 31, 1957. 

There are so many factors that can affect the 
earning picture that it is difficult to single out any 
one of them as most important. The fall-off of 
earnings is due to a combination of higher con- 


tainer costs, higher wage rates, the expense in con- 
nection with the introduction of our High Meat 
Dinner line and the loss of revenue resulting 
from the price war in California. 


In connection with the California situation, 
we advanced our prices as of May 26, 1958 so that 
currently we are not suffering a loss of revenue 
on our California sales. Competition followed 
our advance, so we are currently competing in 
strained foods at the same prices for competitors’ 
glass-packed products as our products packed in 
tin. Because of costs there has customarily been 
a higher retail price on glass of from | cent to 1% 
cents. On junior foods, competitors’ glass-packed 
products in 8-ounce containers are selling at the 
same price as our 6¥4-ounce product in tin. This 
is the situation as of June 4, 1958. 

In connection with the Beech-Nut suit, I can 
only repeat the comment you will find in notes 
to the financial statement as follows: ““The com-’ 
pany has instituted action against a competitor 
in the United States District Court for the 
Southern District of New York alleging viola- 
tion of the anti-trust laws. The defendant has 
served an answer containing counter-claims 
against the company, which in the opinion of 
counsel for the company are without merit.” 

Sales currently are running nicely ahead of last 
year’s corresponding months, and the whole food 
business is in very healthy shape. We look for 
it to continue. 


DAN GERBER, President of Gerber Products Company, 
this year marks 30 years of pioneering development 
in the field of nutritious baby foods. 


NEW HEADQUARTERS OFFICES at Fremont, Michigan, opened in November, 1957. The modern structure of 31,000 
square feet is designed for the most efficient flow of office operations. 


Our inventories are up about $6,000,000 over a 
year ago, but are in excellent shape. The big 
increase in raw materials and supplies is accounted 
for principally by deliberate advance buying on 
things we will have to pay more for later. I frankly 
wouldn’t have thought to comment on them, 
except for the fact that they are something of 
great interest to most bankers at this particular 
time. | 

Our new High Meat Dinner line has been 
well received, and is being imitated by our com- 
petitors. 

High Protein Cereal is a leader in the field 
in the first year and continues to expand satisfac- 
torily in volume of sales. 


Our research activities are increasingly impor- 
tant, and in this connection it is interesting to 
note that $62,109,000 of our year’s sales are 
accounted for by products introduced since 1946. 

As of January 1, 1958, we took over the interest 
of Ogilvie Flour Mills in Gerber-Ogilvie Baby 
Foods Ltd., of Canada. ‘The name of the company 
was changed to Gerber Products of Canada, Ltd. 
and it is now operated as a wholly-owned subsidi- 
ary. Ogilvie exchanged its fifty percent ownership 
in the former affiliate for stock of the Gerber 
Products Company. The new company is getting 
its sales organization perfected, and we have 
expectations of an expanding business. 

According to the United States Census Bureau 


OUR SALES DOLLAR 


IN FISCAL 1958 


56.1¢ went to growers and suppliers for 
produce, materials and services. 


3.1¢ was retained in the 
business to finance growth. 


16.7¢ went to employees for 


6.7¢ went for warehousing 


wages and benefits. and shipping expense. 


5.8¢ went for advertising and 
promotion of our products. 


1.4¢ went for depreciation 
and interest. 


7.0¢ went to pay 
income taxes. 


3.2¢ went as dividends to shareowners 


on their Common stock. 


statistics we should have a level birth rate for the 
next few years, but by the mid-sixties the trend 
should again start upward and by 1975 should 
be up about 40 percent over present levels. How- 
ever, baby foods consumption is not directly tied 
to the birth rate. During the past ten years while 
births have increased by 11 percent, the produc- 
tion of baby foods has increased about 43 percent. 
Accordingly, we are looking to the future with 
a great deal of optimism. 

At the present time we do not see the need for 
any additional financing. 

Our plants at Fremont, Oakland, Rochester 
and Niagara Falls, Ontario are in increasingly 
fine condition, and by the time this is in your 
hands, we fully expect that work will be under 
way on our newest plant at Asheville, North 
Carolina. We are planning to have the warehouse 
portion completed and in operation by Fall, and 
some production facilities in operation by the 
late Summer of 1959. 

In November, 1957, we moved into our new 
general office building. We are very proud of it 
and hope that many of you will have a chance to 
‘see it at the time of the annual meeting. 

I know it is customary for every president in 
his letter in the annual report to speak about the 


ANNUAL SHAREOWNERS MEETING will be held 

July 23, 1958 in Fremont. Pictured here at last year’s 
meeting are Mrs. FRED Kruse of Muskegon, Michigan (left) 
and Mr.and Mrs. RoBert NEUMAN of the same city (right), 
discussing Gerber products with CLINE STOCKING 


of the company. 


POEL NS a omen 2 ees a 
CLEARING THE SITE for Gerber’s new production 
unit at Asheville, North Carolina. 


The next eight pages — 


fine organization he heads, and I am not going 
to depart from the tradition. I believe that our 
group of some 4,200 is made up of the best and 
most loyal men and women there are. It is a 
rewarding experience to have the privilege of 
working with them. 

On behalf of all employees, I want to express 
our appreciation for the fine co-operation we 
have had from our growers, suppliers, distribu- 
tors and others who have helped in making the 
job of feeding babies most pleasant. 


Very sincerely, 


flr oem 


President 


Fremont, Michigan 
June 20, 1958 


GERBER’S FREMONT PLANT today Cc 
480,000 sq. ft., four times the size of 
the plant in 1928. It welcomes 11,000 
visitors a year. 


B® pu 


Overs 


OAKLAND FACILITIES cover 421,000 sq. ft. 


LATEST GERBER PLANT is this major production unit at 
Rochester, New York, which has expanded from 


@ Salem, Oregon Niagara FallsOnt., Can. 52,000 sq. ft. in 1951 to 380,000 today. The 100-foot-high 
Traverse City, Michi @ 4 


Fremont, Michighh @ B replica of a Gerber container can be seen for miles. 


Rochester, N. Y. 


@ Oakland, Calif. 


Legend @ Sunnyvale, Calif. Pia Louis, Mo: @ 
Asheville, North Carolina + 
@ Main plants 
@ Local plants Winter Haven, Fla. 
@ 
@ Subsidiary plants Dunedin, Fla. @ 


@ Lake Wales, Fla. 
%& Future plant 


‘Io make baby foods you must have the right 
kitchen. 
In 1928, Gerber’s ‘“‘kitchen”’ at Fremont, 
Michigan, was of very modest size indeed (right). 
‘Today, in 1958, Gerber has four huge, scientific 
“kitchens” or processing plants at Fremont; at 
Oakland, California; at Rochester, New York; 
and at Niagara Falls, Ontario, Canada. ee Sas aes So ee 
Supporting facilities are operated in California, IN THIS SMALL CANNERY AT FREMONT, Dan Gerber ex- 
Oregon, and Michigan (seasonal production); at perimented with and produced the first Gerber Baby Foods. 
three points in Florida (orange juice); and at 
St. Paul, Minnesota (Gerber-Armour meats). 


HEALTHIER FUTURE CITIZENS—the 
nation’s No. | asset—are the result of 
medical and nutritional progress. 


Today—as always—nutritional values 


begin on the farm 


GERBER AND GROWERS 
WORK CLOSELY TOGETHER 
TO PRODUCE CHOICE 


VEGETABLES AND FRUITS FOR BABIES 


In the making of baby foods, no one is more im- 
portant than the grower of vegetables, fruits and 
grains. His seeding, cultivating and harvesting 
predetermines the quality of the crops. 
Gerber has a large, special group of people 
whose sole concern is to help growers make their 
best better—from soil improvement to harvesting 
methods. Gerber fieldmen, for example, help 
select seed; check quality, size and soundness of 
produce; make certain that crops are picked at 
“just-right” maturity; and arrange to have them 
rushed to Gerber plants without delay. 
Meantime, our agricultural-research people 
work constantly with university and govern- 
mental researchers to improve seed strains, ad- 
vance horticultural techniques, and encourage 
farmers to set out more orchards today against 
future demands of a growing infant population 


tomorrow. 


Making baby foods 


has become a modern science 


Nature’s bounty for growing babies is practically 
endless. Crisp, wholesome apples, golden carrots, 
luscious peaches, tender sweet peas, juicy pears— 
these nutritious delights and dozens of others 
are specially prepared by Gerber for the “most 
important people”. 

Modern-day methods used by Gerber give 
mothers baby foods of uniform goodness—and 
make them available the whole year ’round—in 
season and out. 

Gerber processing plants work around the 
clock so that vegetables and fruits can be canned 
at flavor and nutrition peaks. From field to con- 
tainer may take less than 3 hours! 


1928’s YOUNG MOTHER spent tedious hours preparing 
suitable foods for her baby, as shown in this photograph 


reprinted from the May, 1928 issue of Good Housekeeping. 


This speed of handling helps preserve precious 
vitamins. Moreover, Gerber Baby Foods are spe- 
cially cooked for maximum retention of the 


vitamin and mineral values. 

At every point, Gerber Quality Control tech- 
nicians test, compare, check, analyze—to insure 
that Gerber Baby Foods are of the highest quality. 


1958's YOUNG MOTHER feeds her baby 
nutritiously and conveniently with ready-to-serve 
Gerber Baby Foods, leaving her far more 

time to enjoy and care for baby. 


So widely available... 


so many varvetoes ! 


TODAY GERBER OFFERS MOTHERS 


88 DIFFERENT KINDS 


OF QUALITY BABY FOODS. IN 1928 


THERE WERE ONLY FIVE 


. 
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GERBER CHOSE GROCERS to distribute the new 
line of baby foods when it was introduced in 
1928, and has worked continuously since then to 


help grocers serve mothers. 


Strained vegetable soup, along with strained peas, 
prunes, carrots and spinach—these five varieties 
comprised the Gerber menu for babies when the 
new foods were introduced to mothers in 1928. 

The present 1958 line counts up to 88 varieties 
(see page 12). This includes 45 strained products, 
35 junior products, plus cereals, teething biscuits 
and meat base formula. Newest additions to the 
growing line are High Meat Dinners and High 
Protein Cereal. 

Price of a 41%4-ounce container of strained foods 
in 1928 was 15¢. ‘The same product today sells for 
about one-third less, even considering inflation’s 
effect on the purchasing power of the dollar. 

From the very first, Gerber sold through gro- 
cers. The advent of self-service food markets 
further increased the distribution of Gerber 
Baby Foods. 

‘Today the young mother is the grocer’s best 
customer. Recent studies have shown that she ' 
purchases 67% more dollars of groceries per week- 
end shopping trip than the customer who does 
not buy baby foods. 


BROWSING FOR BABY in the special Baby Foods 
Departments of modern self-service stores has become an 
enjoyable experience for mothers. 


This first advertisement started it all... 
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IT APPEARED IN 1928 IN A FEW MAGAZINES...THIS YEAR 
GERBER MESSAGES UTILIZE 19 MAGAZINES, 


210 NEWSPAPERS, 142 TELEVISION AND RADIO STATIONS 


TH abso 
le 
Problem of they Meet the 


: This original Gerber advertisement (right) has more than 
) historic interest. On its success hinged the success of a fledgling 
baby foods business. It appeared in the fall of 1928 and 
featured one of the first uses of the Gerber Baby trademark— 
today “America’s Best Known Baby”. 

The advertisement read in part: “Rich in Vitamins—Ap- 
proved by Leading Authorities’ and went on to make a 
“Special Introductory Offer” of a package of six containers 
for $1.00 and grocer’s name. 

Thousands of replies were received. The advertisement was 
far more successful than hoped for. Mothers and grocers were 
introduced to the new baby foods quickly. National distribu- 
tion was well on its way in six months. Over the years since, is E 


Gerber Products SESH, 
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Gerber advertising has been of “‘service” nature. Mrs. Gerber’s 
widely read column, “Bringing Up Baby’, is an example. 
Other helpful material for mothers consists of educational 
booklets on infant feeding, recipes, samples, as well as intro- 
ductory coupons mailed to the mothers of new babies. 


COUPONS from this first magazine adver- 
tisement in 1928 left no doubt that mothers 


MAGAZINE advertisements today 
carry out the traditional Gerber 
“service” policy of giving practical 
suggestions to mothers on baby care. 
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the spotlight’s on baby quolity first 


tugged individualism ... baby style 


feature of the month 
Offer . Storeng Rovemory Clooney 


dinners to invite delight 
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NEWSPAPER insertions quickly an- 
nounce new Gerber products to im- 
portant markets—in addition to car- 
rying regular advertising messages. 


New 1/2 For Bapy’s DINNER 
) times the meat! 
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High Meat 


EAT, TOO! 
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wanted the new “ready-to-serve”’ product. 


TELEVISION AND RADIO are also used to convey 
helpful, informative material on infant nutrition. 


OUR RESEARCH COMMITTEE guides product development and product perfection. Approximately 50% of Gerber sales 
today are on new products introduced in the postwar period. Shown here are (I. to r.): RoBERT Krupp, Engineering 
Research; B. G. Grossi, Associate Director, Research and Quality Control; Ray B. WAKEFIELD, Director of Research 
and Quality Control; WILLIAM U. Hupson, First Vice President—Production and Research; ROBERT A. STEWART, 
Nutritional Research; Max R. Dietz, Product and Process Research. 


We have always used research 


to help us do our job better... 


BOTH TO DEVELOP NEW BABY FOODS AND TO IMPROVE ESTABLISHED ONES 


ayes 


NEW BABY FOODS undergo exhaustive laboratory 
and other types of tests, sometimes take five years before 
“graduation” to the grocer’s shelf. 


QUALITY CONTROL means just that at Gerber plants! Quality 
is guarded by constant checks from field to container. 


Gerber’s management encourages active develop- 
ment of new products with this creed: “If there’s 
a need for it and it’s good for babies, go ahead”’. 

New product ideas come from a number of 
sources such as: (1) leading doctors and pedia- 
tricians; (2) marketing research; (3) Gerber’s re- 
searchers; (4) the grocery trade; and (5) our sales 
and production people. 

Once an idea has been okayed for development, 
“proving it up” begins in many ways: by scores 
of experimental formulations to arrive at the one 
best recipe as evaluated bya panel of food experts; 
by scientific tests to establish nutritive values; 
and finally by submission to selected mothers for 
consumer tests. 

Modern laboratories, test kitchens and pilot 
plants are used in this work, which employs the 
talents of research chemists, biologists, engineers, 
food technologists, nutritionists and technicians. 

Gerber also supports general research in nutri- 
tion by grants to universities, hospitals, founda- 
tions and associations — both direct and through 
the Gerber Baby Foods Fund. 
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Devoted Gerber people 
have made our 


progress possible 


MANY HAVE MADE A 
LIFETIME CAREER OF 


SERVICE TO MOTHERS AND BABIES 


Visitors to Gerber plants often comment about 
the friendly, family spirit they notice. 

Perhaps this is due to common activities in 
which all share, like softball and bowling teams, 
sewing and camera clubs, credit unions and the 
lively “Gerber News”, full of employees’ doings. 

Then, too, there is the common interest in 
important work—for nothing can be more impor- 
tant than helping to make the best foods possible 
for babies. 


There is also Company recognition of good 


321 YEARS OF SERVICE: Eleven men and women who have made long- 
time management and administrative contributions to Gerber’s growth 
include (I. to r.): Seated: M. E. Hawkey (29 years), HarrieET Davis (25), 
DANIEL FE GERBER (46), GERTRUDE SMALLIGAN (29), CHARLES O. GERBER 
(28). Standing: M. D. KimBe. (35), ELton J. MEYER (24), ARTHUR FRENS 
(22), MARTIN BOERMAN (31), DALE CoLins (29), LESTER JANES (23). 


work through awards for service; and by a con- 
sistent management policy of promoting from 
within. 

The Company adds to employees’ well-being 
by regular paid vacations; and by paying for 
employees’ life insurance; accident and sickness 
benefits; hospital and surgical insurance; and by 
contributing to a pension program. 

Employees’ children are eligible for college 
scholarships provided through the Gerber Baby 
Foods Fund. 


375 YEARS OF SERVICE: I hese 13 veterans have 
done outstanding work in Production and 
Research for Gerber over the years. (L. to r.): 
Front row: CHARLES BOWMAN (28 years), HARRY 
SMITH (36), HENRY Fortin (29), WILLIAM U. 
Hupson (24). Second row: EARL Purcey (29), 
Ray B. WAKEFIELD (26), WALTER SHARLOW 
(29), FreD S. Wyatt (24). Third row: HERBERT 
Morton (34), BERNARD DAWE (27), ERNEST M. 
WEISNER (31). Fourth row: Cart Foster (29), 


137 YEARS OF SERVICE: in Sales and Marketing, key men with long Emery Moore (29). 


records of accomplishment include (I. to r): Seated: KENNETH BAKER 
(34 years), JosepH H. BAGLEY (19), DONOVAN KINGsFoRD (30). Standing: 
Frep C. YEAKEY (17), SIDNEY C. Brooks (20), JAMES BEKKERING (17). 


GERBER’S 88 BABY FOODS 


Cereals 
Oatmeal, Rice, Barley, Mixed Cereal, 
Cereal Quads, High Protein Cereal. 


Strained & Junior Soups 
Vegetables & Liver, Vegetables & 
Bacon, Vegetables & Beef, Vegetables 
& Chicken, Vegetables & Lamb, Vege- 
tables & Turkey}, Macaroni-Tomato- 
Beef-Bacon, Chicken Noodle Dinner, 
Beef & Noodles with Vegetablest, 

Split Peas with Bacony. 


Strained & Junior Vegetables 
Beets*, Carrots, Green Beans, Gar- 
den Vegetables*, Mixed Vegetables, 
Peas*, Creamed Spinach, Sweet 

Potatoes, Squash. 


Strained & Junior Fruits 
Applesauce, Applesauce & Apricots, 
Apricots with Farina*, Bananas”, 
Peaches, Pears, Pears & Pineapple, 

Plums with Tapioca, Prunes. 


Strained & Junior Desserts 

Fruit Dessert, Vanilla Custard Pud- 

ding, Chocolate Flavored Custard 

Pudding, Orange Pudding*, Banana 
Pudding?*. 

Strained & Junior Meats & Egg Yolks 

Beef, Beef with Beef Heart*, Beef 

Liver*, Chicken*, Lamb, Liver & 

Bacon*, Pork, Veal, Egg Yolks*, Egg 
Yolks & Ham. 


Strained & Junior High Meat Dinners 
Beef with Vegetables, Chicken with 
Vegetables, Veal with Vegetables. 
Juices 
Orange Juice, Apple Juice, Pineapple 
Grapefruit, Orange Pineapple. 
Related Items 
Teething Biscuits, Meat Base Formula. 
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*Strained only. jJunior only. 


DOCTORS are contacted by 
specially trained members of 
Gerber’s Professional Services 
Department. 


Our purpose as 


summed up im our slogan ; 


BABIES ARE OUR BUSINESS 


--.- OUR ONLY BUSINESS 


In 1928, a new idea — that of baby foods — presented a great 
opportunity to be of service to mothers. In the 30 years since, 
concentration on this job has made Gerber known as “the 
baby foods people’’. 

During this time there has been a consistency of approach 
not only to mothers but to the medical profession, too. Gerber’s 
Professional Services Department has, as its first objective, 
keeping abreast of pediatric thinking, so that as doctors require 
new aids in infant nutrition, Gerber will be able to help supply 
them. After that comes the job of winning approval of Gerber 
products by pediatricians and family physicians—and by dieti- 
tians and home economists. Here as elsewhere, the Gerber 
spirit 1s one of genuine helpfulness. 


New trends in baby foods 


ADVANCES IN NUTRITION KNOWLEDGE BRING HAPPIER FUTURES TO MORE BABIES 


The giant strides made in nutrition over the past 30 years 
may be seen in one fact: seldom in America do we see the 
physical and mental retardation caused by food-deficiency 
diseases. . 

Physicians, biochemists, and nutritionists, aided in part 
by the research of food processors, have made America’s 
infant population well-fed and adequately nourished. 

Nutritionally well-balanced diets for babies are universal 
today. ‘Too, babies know and enjoy a variety of foods far 
superior to that available to their parents. One result: 
today’s babies grow faster, taller. 

‘Today we are in a vitamin-mineral-protein age. Only as 
recently as 1938 did the jig-saw parts of the vitamin B com- 
plex fall into place, through the work of Drs. C. A. Elvehjem 
and T: D. Spies. 1938 marked another nutrition milestone: 
Dr. W.C. Rose established the significance of the individual 
amino acids. 

These developments are reflected today in Gerber’s new 
High Protein Cereal (35% protein) and High Meat Dinners 
(3 times the meat protein of regular vegetable-&-meat 
combinations). 

Many other baby foods developments are ahead, looking 
toward better-fed babies—healthier, stronger future citizens. 


NUTRITIOUS BABY FOODS not only help foster bright, healthy, 
alert babies but give mother more time to devote to baby’s 
well-being and proper development. 


ESTIMATED BIRTHS (1950-1975) 
SOURCE: GERBER LONG RANGE BIRTH FORECAST 
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250 Millions ESTIMATED POPULATION 


of Persons 


(1950-1975) 


SOURCE: U.S. CENSUS BUREAU 
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BY 1975, says the U.S. Bureau of Census, 

the population will rise to somewhere around 
221,500,000 vs. 171,000,000 at present. 

Births are expected to be close to 6 million 
annually vs. 4 million now. New family 
formations in the mid 60’s—resulting from 

the bumper crop of babies born in the early 
40’s—should exceed any preceding normal rate. 
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221,500,00 


204,600,000 


7S. 


Gerber Products Company and Subsidrarres 


CONSOLIDATED STATEMENTS OF FINANCIAL POSITION 


Assets 


Current Assets 


United States Treasury bills and short-term commercial paper — at 
COSCON aCCIHeUsINLehestn med eee bo! cari Sea an ee ee 
Trade accounts receivable, less allowance of $202,000 in 1958, and 
SAL 7000 ne LOOT seee eA ESS id ey ek ee ee ae oe re 
Inventories — at the lower of cost or market — Note A............ 


Total Current Assets 


Investments and Other Assets 
Capital stock of other corporations—at cost or less (no quoted market) 
Miscellaneous receivables, deposits, and prepayments.............. 
Investment in subsidiary in excess of book value of net assets at ac- 
CUISICIOTI. Cla Coe ape earths ORS rar oss 2. ate Sieh Se, Lae ot ek ae 
COOL WEL grace, Sieg PERM tepree ADE ae ees 52 x. 422 ate ROT fis hea RGU 


Total Investments and Other Assets 


Property, Plants, and Equipment — on basis of cost — Note B......... 


Liabilities and Shareowners’ Equity 


Current Liabilities 
Notes payable Citsnbsidtary weamae asc0e eee e ches See eee 
“EA aCCOUIES Pa Va DLe mem n cae cb wh oe oy taeda inte mene eae 
Salaries, wages, commissions, and taxes thereon................3.. 
(baxéssinterestran Giotien ex petiscse aa i. .caur se tee ee ee 
FPAXESTON INCOME = CStlinla ted sere do a eps s Se te eee eee 


Total Current Liabilities 
Sinking Fund Debentures (amount due beyond one year) — Note C.... 
Shareowners’ Equity 
Common stock, $10 par value: 
Authorized — 3,500,000 shares 
Outstanding: 1958 — 2,123,459 shares; 1957 — 2,107,459 shares... . 
Additional paid-an capital 09 7. < oe ey ey aee  r 
Earnings retained (after transfers to Common Stock account)—Note C 


Total Shareowners’ Equity 


14 See notes to consolidated financial statements. 


Mar. 31, 1958 
$ 2,453,397 
3,885,546 


7,876,014 
30,428,688 


$ 44,643,645 


$ 48,650 
520,657 


356,816 
1 


$ 926,124 


14,021,596 


$ 59,591,365 


$ 125,000 
b209,008 
Po07,47 1 
173854115 
6,084,205 

176,000 

$ 14,567,451 


4,000,000 


$ 21,234,590 
3,046,864 
16,942,480 
Pel e2ouse 
$ 59,591,365 


Mar. 31,1957 
$ 2,210,471 
5,321,645 


8,393,773 
23,100,022 
$ 40,681,711 


$ 329,348 
600,209 
—O— 
at 
$ 929,558 
12,187,772 


$ 53,749,041 


$ =o 
2,824,803 
1,224,751 
1,522,875 
7,331,580 
94,000 © 

$ 12,798,009 


4,177,000 


$ 21,074,590 
2,506,864 
13,192,578 


$ 36,774,032 
$ 53,749,041 


Gerber Products Company and Subsidiaries 


CONSOLIDATED STATEMENT OF OPERATIONS 


Year Ended March 31 


1958 1957 
MSS UCT ee Rare See ee, Genet 1h! Plo 8 A ae Ca $118,637,191 $108,120,414 
dmrerect soryidends, and miscellaneous income.; ..........0..05++.-. 347,764 515,712 
; Total Income $118,984,955 $108,636,126 
Deductions from income: 
POPE MIPIM ELCLET SERED GE erm ey Sc es te Pik. so ig Shes Regt allele ake $ 72,640,553 $ 65,550,247 
Warehouse and shipping expenses, including transportation charges 
SUES CORD OUUCES ctpaletz ete oP ode Oe a ake oe ae RR doa t 9,428,709 8,392,688 
Selling, advertising, research, administrative, and general expenses. . 20,766,116 17,998,888 
Beeeaeet errercst alc EX PETSG sag oy) en eae es os see ee ROR US 168,316 187,644 
Ieee Eel OK CTISC OEE Gon sisiar belie aie oslgis Fee ge RR Ma Gs 86,839 74,706 
EME MUS CECUCEIONS 2 ¢ cask vss Gy wiveuse ys ob vd ov s cena ubhau mae 44,694 35,018 
Federal, state, and Canadian taxes on income — estimated.......... 8,300,000 8,625,000 
Total Deductions $111,435,227 $100,864,191 


Net Earnings 


$ 7,549,728 


Dinlaledsooo 


Provision for depreciation included in deductions from income....... $ 1,351,967 $ 1,153,559 
See notes to consolidated financial statements. 


Auditors’ certificate 
Board of Directors, 


Gerber Products Company, 
Fremont, Michigan. 


We have examined the consolidated financial statements of Gerber Products Company 
and subsidiaries for the year ended March 31, 1958. Our examination was made 

in accordance with generally accepted auditing standards, and accordingly included 
such tests of the accounting records and such other auditing procedures as we 
considered necessary in the circumstances. 


In our opinion, the accompanying statements of financial position, operations, and 
shareowners’ equity and summary of changes in working capital present fairly the 
consolidated financial position of Gerber Products Company and subsidiaries at 

March 31, 1958, and the consolidated results of their operations for the year then ended, 
in conformity with generally accepted accounting principles applied on a basis 


consistent with that of the preceding year. 
Cras + nee 


Certified Public Accountants 


Grand Rapids, Michigan 
May 27, 1958 


Gerber Products Company and Subsidiarves 


CONSOLIDATED STATEMENT OF SHAREOWNERS' EQUITY 


Balances April), 195 freien 
Net. earnings for the yeaty ia, ae. 
Issuance of 16,000 shares of Com- 
mon Stock (at market value) in 
acquisition of Canadian sub- 
sidiary—~ Notethy-che- eee 
Cash dividends paid — 
LOU sds SLAL Cee eee reer 


Balance at March 31, 1958 


See notes to consolidated financial statements. 


Common 
Stock 


$10 Par Value 


$21,074,590 


160,000 


$21,234,590 


Additional 
Paid-in 
Capital 


$ 2,506,864 


540,000 


$ 3,046,864 


Earnings 
Retained 


$13,192,578 
78490125 


(3,799,826) 


$16,942,480 


SUMMARY OF CHANGES IN WORKING CAPITAL 


Total 


$36,774,032 
7,549,728 


700,000 


(3,799,826) 
$41,223,934 


Working capital at April 1, 1957 
Additions: 
Net earnings for the year 


#) eb <6) 5@) 167 fw. 'e} 10! 10! fe, fe) tai. 6, ie 1¢! (hte; ju vs: a) et <e) (a; 0))'e) -e: et cel,6) ehisfosiceiie 


SISO 0 61 Vey ei ie) \¢ te¥ ce) Koh saiite) 8 ae) ey CO! eirie 1.8 ee nienie Ke) (altar) \euial sieya/tatwi ta) fs, te 


Provision for depreciation of properties, which did not require outlay 


of funds 


Deductions: 
Cash dividends paid 


Wye Te le) (oye; a awiel pe, 10) a, Te) loi ee) (ie) 4.018) (18) (sy eo ese elm) wiawi en glue. sable, Wl palmelse: sel eltsi iwlisilallsitecielitel -s) 


CCT ICI CES I Be be ie SCPC Cit) Wee et hae Ce N eT eoert nC e te arma necn ty Guts. ch thes 


CP eiveh ial reiter is: feta 56; <6) ie # ie: ‘a, @/liwi ie) (“ei jee: (ee6) 0) ete. yer 1 je. air6. ler) 1e) shite? al ral fell iel a) fe 


Net additions to property, plants, and equipment 
Reduction in long-term portion of sinking fund debentures 


Working Capital at March 31, 1958 


eer a) (66 ce), ie, Je) nie) (0! te 


$7,549,728 


yo 1G90U, 


37,706 


$3,799,826 
2,570,063 


177,000 


$27,883,702 


8,939,401 


$36,823,103 


6,546,889 


$30,276,214 


Gerber Products Company and Subsidiaries 


NOTES TO CONSOLIDATED FINANCIAL STATEMENTS 


NOTE A— INVENTORIES 


Mar. 31,1958 Mar.31,1957 

Panicle ie Promucts! sé... 5.i4 4/9 . $25,553,463 $22,017,344 

Raw material and supplies... 4,01 05229 2,738,478 

Total $30,428,688 $24,755,822 

The inventories have been stated on the following basis: 

astnmrtinst-OULTCOSL. aos). + $26,035,292 $22,585,755 
First-in, first-out cost, or mar- 

RGGINOWET (Gees an San os tos 4,393,396 2,170,067 

Total $30,428,688 $24,755,822 


Estimated replacement cost in 
excess of the above amounts $ 1,710,000 $ 1,540,000 


NOTE B— PROPERTY, PLANTS, AND EQUIPMENT 


Mar. 31,1958 Mar.31,1957 
PSII OS cite Soe «ee eee oie wes $ 8,578,612 $ 6,925,033 
Machinery and equipment... 12,434,341 —_ 10,548,246 
21,012,9530 1$17,4/9;279 
Less allowances for deprecia- 


GO Mie Ge tinier $20 8a cigs, 7,508,779 6,053,138 

$13,504,174 $11,420,141 

LANCE ee ores os sea ate 295,417 2275112 
Uncompleted construction and 
equipment installations (es- 
timated cost to complete at 

March 31, 1958 — $650,000) 222,005 490,519 


Total $14,021,596 $12,137,772 


The Company has acquired a plant site near Asheville, 
North Carolina, for the purpose of constructing an addi- 
tional production facility. It is expected that this proposed 
expansion will be substantially completed within the next 
two years at an approximate cost of $4,000,000. 


NOTE C — SINKING FUND DEBENTURES 


Mar.31,1958 Mar.31,1957 
314% Debentures: 
atstaANCIN Grae n a. ee oes os $ 
Less amount due within 
one year, shown as current 
MEARE VS alee ccet ote dom, 9 ok 


176,000 $ 271,000 


176,000 94,000 
$ —o— $ 177,000 
(Continued) . 


NOTE C — (Continued) 


47, Debentures, payable 
$200,000 semi-annually com- 
mencing October 15, 1959. . 4,000,000 4,000,000 


Total $ 4,000,000 $ 4,177,000 


During the year ended March 31, 1958, 314% Debentures 
in the aggregate principal amount of $686,000 (including 
$591,000 in the treasury at March 31, 1957) were retired. 

The Company has agreed that it will maintain working 
capital of at least $9,000,000 and that it will observe cer- 
tain restrictions on the payment of dividends and on the 
purchase of its capital stock. Earnings retained at March 
31, 1958, were free of such restrictions. 


NOTE D— EMPLOYEES RETIREMENT PLANS 


There was no charge against operations for the year ended 
March 31, 1958, for cost of the Company’s general retire- 
ment plan. Such costs, which amounted to approximately 
$455,000 in the previous year, were eliminated by reason 
of changes in actuarial assumptions and the withdrawal 
of certain of the Company’s Western employees from the 
plan. No further payments are required to fund the past- 
service costs under the plan, and it is expected that addi- 
tional actuarial credits will be available to reduce future 
costs. During the year ended March 31, 1958, the Com- 
pany’s contribution to the Western Conference of Team- 
sters Pension Trust Fund amounted to approximately 
$88,000. 


NOTE E— NEW SUBSIDIARY 


As of December 31, 1957, the Company acquired the bal- 
ance of the capital stock of Gerber-Ogilvie Baby Foods, 
Limited (name changed to Gerber Products of Canada, 
Ltd.) , one-half of which had been owned previously. The 
accounts and operations of the subsidiary, which were not 
material in relation to the consolidated amounts, have 
been included in the accompanying financial statements 
from January 1, 1958, on the basis of parity of exchange. 


NOTE F— LITIGATION 


The Company has instituted an action against a competi- 


tor in the United States District Court for the Southern 
District of New York alleging violation of the anti-trust 
laws. The defendant has served an answer containing 
counter-claims against the Company which, in the opin- 
ion of counsel for the Company, are without merit. 
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MILLIONS Year 


OF DOLLARS GERBER SALES ended Net Sales per Common Preferred 
March Net earnings common shares shares 
31 Sales to sales share* outstanding* outstanding 
$120 
NET SALES ‘58 $118,637,191 6.36% $55.87 2,123,459 None 
$90 ‘57 108,120,414 7.19% 51.30 2,107,459 None 
‘56 99,682,746 6.04% 47.28 2,108,309 None 
ae ‘55 86,712,342 6.29% 43.39 1,998,266 12,001 
‘54 78,860,874 4.38% 39.71 1,985,679 12,434 
‘53 65,164,469 4.79% 33.24 1,960,179 12,434 
‘52 54,286,871 4.54% 27.69 1,960,179 12,434 
5) 46,711,693 5.85% 23.83 1,960,179 12,557 
‘50 42,235,693 7.84% 27.07 1,560,000 14,065 
‘49 ‘50 '51 ‘52 '53 ‘54 '55 ‘56 ‘57 ‘58 °#«'49 39,036,063 7.05% 25.02 1,560,000 14,370 


NET SALES have increased 301% in the last 10 years. Net earnings to sales have averaged 6.03%. 


Our Growth IN CHARTS AND TABLES 


On these two pages, as in prior Annual Reports, we present the record 
of Gerber operations and financial results in both visual and 
tabulated form for the past 10 fiscal years. 

For those especially interested in analyses, this data makes it 
possible to note trends and make useful comparisons. 

The captions beneath the charts sum up significant 
decade results. 


MILLIONS Year Per common share* 
OF DOLLARS EARNINGS ended Earnings __o C+ 
March before Income Net Income Net 
31 taxes taxes earnings taxes earnings 
$8.0 
NET EARNINGS ‘58 $15,849,728 $8,300,000 $7,549,728 $3.91 $3.56 
$6.0 ‘57 16,396,935 8,625,000 7,771,935 4.09 3.69 
56 13,360,537 7,343,000 6,017,537 3.48 2.84 
an ’55 11,355,729 5,902,144 5,453,585 YE 20) 2.70 
> ‘54 8,522,015 5,069,871 3,452,144 2.55 ire | 
53 8,178,608 5,056,036 3,122,572 2.58 1.56 
$2.0 \ oy 5,299,216 2,834,069 2,465,147 1.45 1.23 
‘51 4,604,051 1,871,478 2,732,573 95 1.36 
$0.0 50 5,433,712 2,124,289 3,309,423 1.36 2.08 
AO BO BY B26 e758. BAC BS 756 (OF ee "AY 4,532,121 1,781,740 2,750,381 1.14 Li 4 


NET EARNINGS in 1958 were the second highest in our history, exceeded only by 1957. 
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" MILLIONS 5 


OF DOLLARS DIVIDEND RECORD ~~ Bhend i Ae Secon eect es 
March Preferred Common Total Cash Per cent 
$4.0 31 dividends dividends dividends dividends payout** 
COMMON DIVIDENDS ‘58 None $3,799,826 $3,799,826 $1.80 50.3% 
I SAN Sa EE RNS COD URINE a ce a ‘57 None 3,055,816 3,055,816 1.45 39.3% 
‘56 $27,003 2,424,555 2,451,558 1.15 40.5% 
$2.0 ‘55 55,135 1,696,074 1,751,209 85 31.4% 
‘54 55,955 1,456,165 1,512,120 73 42.9% 
aye ‘53 55,955 1,306,786 1,362,741 67 42.6% 
‘52 56,085 1,306,786 1,362,871 .67 54.2% 
‘51 59,144 1,630,211 1,689,355 83 61.0% 
$0.0 ‘50 63,759 702,000 765,759 A5 21.6% 


‘49 {50 151 52 153 54 '55 56 '57 58 49 65,340 416,000 481,340 27 15.5% 


COMMON DIVIDENDS (cash) in the last 10 years have amounted to 40.3% of total net earnings available for Common stock. 


MILLIONS Property, plant & equipment 
OF DOLLARS ASSETS At Se a ee 
March Working Gross Net after Total 
$60 31 Inventories capital amount depreciation assets 
TOTAL ASSETS ‘58 $30,428,688 $30,276,214 $21,530,375 $14,021,596 $59,591,365 
$45 'S7. = 24,755,822 27,883,702 18,190,910 12,137,772 53,749,041 


‘56 21,447,418 24,791,636 16,754,688 11,500,862 48,935,079 
‘55 24,123,529 19,925,892 15,528,437 10,913,922 43,353,790 


na ‘54 20,344,831 17,289,437 13,810,784 9,952,234 38,226,860 
‘53. -15,916,129 12,353,353 12,211,863 8,988,329 32,665,080 
$15 ‘52. 12,654,268 11,198,588 11,321,407 8,624,193 27,695,089 
‘51 14,078,467 12,298,084 8,963,406 6,748,175 25,756,084 
$0 ‘50 ~=—-:11,904,081 9,563,995 7,175,997 5,299,393 21,247,608 


‘49 ‘50 ‘51 ‘52 '53 ‘54 ‘55 ‘56 ‘57 ‘58 ‘49: 11,652,907 8,415,551 5,831,421 4,277,646 20,097,349 


PROPERTY ADDITIONS (net) in the past decade have totaled $17,048,226 compared to $8,566,835 for depreciation. 


OF DOLLARS NET WORTH a ey omngs treet cavity ave 

& LONG-TERM DEBT March stock Per shareowners’ Long-term 

$40 31 equity Total share* equity debtt 
TOTAL SHAREOWNERS’ EQUITY ‘58 None $41,223,934 $19.41 $41,223,934 $4,176,000 
$30 ‘57 None 36,774,032 17.45 36,774,032 4,271,000 
‘56 None 32,094,463 15.22 32,094,463 5,312,000 
$20 : 55 $1,200,100 24,929,143 12.48 26,129,243 5,612,000 
‘54 1,243,400 20,940,728 10.55 22,184,128 5,912,000 
‘53 1,243,400 18,677,704 9.53 19,921,104 2,212,000 
$10 ‘52 1,243,400 16,917,873 += 8.63. ——«*i18,161,273 _—2,512,000 
‘51 1,255,700 15,815,859 8.07 17,071,559 2,812,000 
$0 ‘50 1,406,500 11,016,973 7.06 12,423,473 3,262,000 
ADS 250 251852 on 15 3) Od HOD i OOK oA Oe "a9 1,437,000 8,473,106 5.43 9,910,106 3,500,000 


NET WORTH (Shareowners’ Equity) at March 31, 1958 was 9.9 times the amount of long-term debt. 


aa: rae 1 
* Adjusted to reflect stock distributions: in 1955 **This is per cent payout: cash dividends to net 2 


one additional share for each two held; in 1953 earnings available for Common stock. 
one additional share for each share held; and . 
after deduction of preferred dividends. +Includes current portion. 


Growmg im thear jobs 


Gerber’s growth to a present 4,200 employees 
(compared to 2,850 just five years ago) has meant that 
there have been many additional opportunities for 
advancement in our growing organization. 

Throughout the Company, a gratifying number of 
our people are taking a special interest in their work, 
participating in training, gaining an understanding 
of the next job ahead. 

The Company needs such people and welcomes 
their ambition. A typical group of Gerber people 


from all departments is shown on this page. 


LARRY HINES PAuL KEYES 
District Sales Manager 


Baltimore 


Don FAULT 
District Sales Manager 
San Francisco 


District Sales Manager 
Newark 


AT ROCHESTER (I. tor.): Seated: RuTH HAUCK, 
Accounts Payable Supervisor; ROBERT PRICE, = 
Chief of Inspection Services (Laboratory). 
Standing: RALPH SACKETT, Shift Foreman 
(Warehouse); FRED STECHER, Fieldman. 


AT FREMONT (I. tor.): Seated: . 
Epwarpb Locxwoop, Kitchen Foreman; ae 
BERNIECE ANDERSON, Forelady, Preparation; 
ROBERT MOELLENDICK, Fieldman. 

Standing: RayMonp SmiTH, I.D.P. Coordinator; 
DoucLas JEANNERO, Financial Analyst: 
Gorpon Jonnson, General Accountant; 
Joun Wuitock, Office Personnel Manager. — 


WILLIAM LLoyp FERRIS TREAT eae we 
District Sales Manager _ District Sales Manager — 
Houston 


Charlotte — meth oes 


AT OAKLAND (l.tor. around the table); 
Wi.u1aM T. TEuTON, Production Foreman 
Puivie E. Gorpon, Fieldman; | ; 
Abert L, Tamsint, Assistant Plant ae eae 
Lena M. Robins, Head pes y a . 


See ee ee ee err ewer ee eee e, 
t : © 
aPacter, 


Sane eee ee eee eee eee ee ete e eee eer ewes eee eenens weet e ene ene 


Other Company Information 


Annual Meeting date: 

Fourth Wednesday in July 

Transfer Agents: 

Harris Trust and Savings Bank 

115 West Monroe Street, Chicago 90, Illinois 


Bankers Trust Company 

16 Wall Street, New York 15, New York 
Registrars: 

Continental Illinois National Bank 


and Trust Company 
231 South La Salle Street, Chicago 90, Ilinois 


The Chase Manhattan Bank 
40 Wall Street, New York 5, New York 
Stock Listings: 
New York, Midwest and 

Pacific Coast Stock Exchanges 
Auditors: 
Ernst & Ernst 


Subsidiaries: 


Gerber Products of Canada, Limited 
Toronto 5, Ontario, Canada 


Gerber Products Inter-American Company 
Fremont, Michigan 


Gerber Plastic Company, St. Louis, Missouri 


Plants: 

Fremont, Michigan; Oakland, California; 
Rochester, New York; Niagara Falls, 
Ontario, Canada; Asheville, North 
Carolina (to be constructed). 
Distribution Warehouses: 

In 37 key locations 


Sales-Offices: 
In principal market centers 


LITHO IN U.S.A. 
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DIRECTORS OF THE COMPANY 
study plans for Gerber’s 
future plant at Asheville, 
North Carolina, as the Presi- 
dent points out features. 


Gerber Products Company, Fremont, Michigan 


DIRECTORS Director 
Since 
et AVN Eilon bon GELB ieieee PTS IC G1i Gs een. teatencs ces cera oat tee trechee eee eae eee 1921 
js JOSEPH H. BAGLEY, Vice: President—= Marketing.......:..-c00vsesccocssssen0e 1948 
WILLIAM J. BRANSTROM, Executive Vice President of 
Wolverine Finishes Corporation, Grand Rapids, Michigan.............. 1925 
FRANK H. DAVIS, Vice President and Treasurer of 
Haight, Davis & Haight, Inc., Indianapolis, Indiana................000 1947 
GHARTHS ONGER BER SAssistantedlpeasurele recs mccnecceracstaceesteee estan 1946 
» FREDERICK L. GREENLEE, Oakland Plant Manager and 
ANSSESCA TA ESO CEELAVY feet oe cscs cn fe se oats Paccadstaeetiasnse «soteutens Haapeh evar secoarentthens Aaee 1946 
| WILLIAM U. HUDSON, First Vice President — 
ProductionsancdwResearchimeecucse came a neee cette eee cetera tee 1943 
WOES TER: [ANES, VicesPresident—— PimaitCes,sa.r-.cescyengsvscadseataimersesyedtce 1939 
2 EARLE L. JOHNSON, retired (former Vice President — Marketing)..1934 
STEPHEN S. NISBET, Vice President — Public Relations...............0008 1951 
7 FRED S. WYATT, Vice President — Produce Directov..................«.0+». 1943 


OFFICERS 


DANTE LS Pe Gh RR BE Rogee ee gees ertea ceutecsearuegirncters ceset-sareureaseneer eae: President 
WILLIAM U. HUDSON, First Vice President—Production and Research 
Me ESTE RG ONIN Eis occacerceretneaeeseseccocnvedavansssnteseneavenreec Vice President—Finance 
WORM a OOS EU hYeC Ee) ODE ees eee eres: Vice President—Marketing 
STEPHEN Sy NLS Beer creysracesatetane eee Vice President—Public Relations 
BRED IS SW Y AGE Dore cccetssatterccceis Vice President—Produce Director 
WILLIAM L. McKINLEY........................9ecretary and General Counsel 
TOLL TOUN ye LBV Rovers ceceatye ccna caeatendvecate=<aptostvounsvestesteaeteeqeinenesqrobence Treasurer 
HARTWELL E. ANWAY ..:50c500..500- Comptroller and Assistant Secretary 
PREDER TGA IS GREEN GRE rte rctcrerasscsencerescctaasaaso ices Assistant Secretary 
GHARE ESS OSG PRIDE Resear. heccccacrsscceescrcccncteesee ices Assistant Treasurer 


pack cover: Gerber’s Triplet Program 

Traditionally, over the years, Gerber has saluted the proud parents 

of triplets with a gift of baby foods—sent at regular intervals for one year. 
For this year’s back cover, we thought some pictures of these delightful trios 
would be a fitting mark of Gerber’s “30 Years of Baby Foods Progress’. 


Babies are our business...our only business 


GERBER PRODUCTS COMPANY 


FREMONT, MICHIGAN 


GERBER PRODUCTS COMPANY 
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Year of Achievement 


Fiscal 1959 marked the thirtieth year of Gerber Prod- 
ucts Company in the baby food business. Appropriately, 
the year’s operations were characterized by significant 
advancements in all phases of the Company's program 
of building for the future. 

As throughout Gerber’s history, foremost consider- 
ation was placed on products of high quality and nutri- 
tive value with a sincere desire to continue meriting 
the approval of the medical profession and the faith 
and trust of America’s mothers. 

With these as guiding principles, Gerber Products 
Company looks forward to a future of growth and 
progress in providing for the nation’s babies. 

Some of the more significant activities of the past 


year are described on the following pages. 
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ANNUAL REPORT TO SHAREOWNERS 


for the year ended March 31 1 eo) 5B eo) 


Gerber Products Company 


pioneer and leader in baby foods 


_Fremont, Michigan 


Peet, <a aa | 
Financial Highlights = 


OPERATING RESULTS 


Fiscal 1959 


Fiscal 1958 


PS Sore )'L SE TS a Se a en er ee Tn tr $126,833,497 $118,637,191 
PIE NCOP Car ti yce 4 ke Art Ae atle pe dee UU ee eee 7,255,050 7,049,728 
RIGS MIIPS LIES oY lich cls oh, sak Cok aeis onc aemtend oe aatl dude de 21,530,665 19,914,547 
Co UNS SOL 6 at ae a DL on SO ea 7,950,000 8,300,000 
CEL mere ETE CANT 2 ee eats od siskyclas cd uge aebns 3,822,226 3,799,826 
EARNINGS RETAINED to Finance Growth.....................000e005 3,432,824 3,749,902 
PER COMMON SHARE 

errata SMM Ia eo hls ace wage adipibine ole a $3.42 $3.56 
Pee ae MOU is RE EI slau 4 5/ddeip woos tinh ald bolas s deo o's Houde 1.80 1.80 
RE LRa NS UIE PIE, oh uc ec eevee eo slalb slew vad s udsulele ele 8.74 3.91 
Number of Common Shares Outstanding at Year-end................ 2,123,459 2,123,459 


a Rea ETT Ce odo aos os tb avai d dw wlsctvect haa ei olarcia's die $ 31,838,163 $ 30,276,214 
SeUITVeUG RAO. ASSerS tO TADINITICS, .. 0... oe cds ce new ee ba dbeede 8.61 to 1 8.11 tol 

Pear UILDINGS, AND ILQUIPMENT .....0. 00: heise cc scsanbeswennsas TS 22, bee 14,021,596 
TERA 4 A Ue a 3,448,462 8,298,480 
epieciation charped to, operations. 625.2 .00 eens chalets 1,637,182 1,351,967 

TE RT) PPE GN Wit eet See iets Cais oF Au wood LiL a les fo g’mtsieldawiete mivlsiaio « 4,000,000 * 4,176,000* 

SHAREOWNERS Eguirty (assets minus liabilities)..................... 44,656,758 41,223,934 

*Includes portion due currently. 

THE GERBER FAMILY 

Mumner or Snareowners (Of record)... ee ec ee tee slashes 5,686 5,717 

Number of Employees (average)...... POSS CRE TTA LER CCEA TIDES EVES 4,333 4,219 


The ANNUAL MEETING of shareowners 


This Report is published for the 
information of shareowners of the Company 
as such, and is not intended to induce 

any sale or purchase of securities. 


will be held on Wednesday, July 22, 1959, at 2:00 P M., E.S.T. at the 
Fremont High School, Fremont, Michigan. Notice, Proxy, and Proxy 
Statement will be mailed to all shareowners about June 22, 1959. 


Dear Shareowners: 


While it is again a pleasure to report the largest sales in 
company history — $126,833,497 or an increase of 
$8,196,306 over last year—I regret having to report 
earnings down $294,678 from last year at $7,255,050. 
As you can see from the attached statements, how- 
ever, our financial progress is excellent and the com- 
pany is in the best financial position in its history. 
There are several factors that contributed to our 
lower earnings as a percent of sales. Practically all sales 
in California for the first quarter were at the lower 
prices which resulted from the price war. This was 
brought about by advance buying in anticipation of 
restoration of our normal prices at the end of May. 
Because of short crops, we had extremely high costs 
on three very important fruits — apricots, pears and 
oranges. Our last-in, first-out method of inventory val- 
uation eliminates the carrying of finished products 
packed from these high-cost fruits at their actual cost. 
This is probably an oversimplification of LIFO (last-in, 
first-out ) but it has the effect of absorbing these high 
costs against current sales and leaving us with inven- 


tories on which we can expect normal margins. Meats, 


poultry and eggs were similarly affected during most of 
the year. y 

In connection with setting up the Asheville plant and 
the organization to run it, there is, of course, a great 
deal of expense. Naturally, there are no savings or prof- 
its which can be realized until the plant is in operation. 
We expect to get started in September but packing 
operations will be somewhat limited for this year. 

Births in 1958 were 4,250,000, a decrease of only one 
and one-quarter percent from the 1957 record high. We 
anticipate no important change during 1959. Both 
births and marriages show an increase for January, Feb- 
ruary and March, 1959. In fact, this is an all-time record 
for the three months. Under the circumstances, I can't 
help but feel that we may reach the predicted total of 
7,000,000 before 1975. We are planning that way and 
will be ready to meet any demands made on us. 

This summer we are embarking on a Mexican manu- 
facturing venture with a subsidiary company which 
will have about 30% Mexican capital with the balance 
owned by Gerber Products Company. Our products, 
sold through the Export Department, are the leading 


brand in Mexico and we hope to further increase our 
brand share through this move. This, we believe, will 
eventually make a modest contribution to our over-all 
earnings. 

| During the year, we completed a licensing arrange- 
ment with Gordon Edgell & Sons Limited of Australia 


to manufacture and sell Gerber baby foods in that coun- 


_ try. They plan to begin operations in August. 


On both of these foreign operations, we will, of 
course, maintain and have supervision of quality 
control. 

After two test markets, we are now offering Gerber 


Baby Pants to the food trade through our regular sales 


organization. We havea good product and we are ofter- 


ing mothers an excellent value. The success of this ven- 
ture seems assured. 

Other products worthy of special mention are our 
cottage cheese base products, offering mothers another 
line of quality high protein supplements to the baby’s 
diet. They are another Gerber “first” and a nutritional 
advance of which we are justly proud. 


The Gerber cookies are also another product which 


showed up well in the test markets and on which we are 
now in the course of getting national distribution. 

We, with the Ward Baking Company, are marketing 
Gerber Primary Bread—a bread especially developed to 
meet the nutritional needs of babies and young chil- 
dren. At this writing, it has been on sale in a test market 
( Providence, Rhode Island ) for two weeks, Up to now, 
all indications have been favorable. If it continues to 
look good, as we have every reason to believe it will, 
immediate steps will be taken to go national as rapidly 
as possible. 

All departments of the business have done a good job 
of keeping unnecessary expense items from creeping in, 
and I would like to take this occasion to pay tribute to 
all of our people for their dedicated service and their 
sincere interest in our job of giving babies the best prod- 


ucts we possibly can. 


Very sincerely 


vi ay, President 


Fremont, Michigan 
June 19, 1959 


DISTRIBUTION OF EACH DOLLAR RECEIVED 


57.4¢ went to growers and suppliers for produce, materials, and services. 
17.0¢ went to employees for wages and benefits. 

5.9¢ went for warehousing and shipping expenses. 

6.2¢ went for advertising and promotion of our products. 

1.5¢ went for depreciation and interest. 

6.3¢ went to pay income taxes. 

3.0¢ went as dividends to shareowners on their common stock. 

2.7¢ was retained in the business to finance growth. 


Building for the Future 


Increased storage space at the St. Joseph, Missouri, 
warehouse will insure continued efficiency 
in handling and service. 


Roc7 as 

William U. Hudson, 

first vice president—production and research, 
inspects improvements at Oakland plant. 
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Completion of the Company's new warehouse at 
Asheville, North Carolina, highlighted a year of 
physical growth which also saw modernization and 
expansion programs at Gerber facilities in Fremont, 
Michigan; Oakland, California; Rochester, New 
York; St. Joseph, Missouri; and Niagara Falls, Ontario. 


ASHEVILLE 


Shipments of Gerber products are now being made 
daily from Asheville’s 100,000 square feet of modern 
warehouse space—taking advantage of the growing 
Southeastern market, and improving service to cus- 
tomers. 

In late 1959, construction will be completed on 
another 120,000 square feet of space at Asheville for 
baby food processing. Additional benefits will then, 
be realized as products of this rich and fertile agri- 
cultural area are turned into quality Gerber Baby 


Foods for nearby distribution at reduced costs. 


At Asheville, North Carolina, the building to house 
production facilities is being erected adjacent to 
the recently completed warehouse. 


Gerber has, year by year, invested pateantial 
funds to modernize and expand its plant and ware- 
house facilities. This continuing program is visible 
evidence of the Company’s determination to main- 


tain its leadership in a highly competitive industry. 


FREMONT 


Among major projects undertaken was the expansion 
of the cereal plant at Fremont, including the addi- 
tion of new cereal production equipment and the 
installation of another packaging line. 

Equipment for improved handling of meat and 
other products and an increase in controlled- 
temperature storage capacity were other Fremont 


improvements. 


OAKLAND 


An ultra-modern waste disposal system, new han- 


dling equipment and new laboratory facilities were 


part of Oakland’s share of nearly $2,000,000 spent on 
physical improvements at Company sites other than 
Asheville. 


ROCHESTER 


Equipment to improve meat handling and to expand 
cereal production was added at the Rochester plant 
last year along with a second improved high speed 
glass line recently developed by Gerber’s engineering 


research section. 


ST. JOSEPH and NIAGARA FALLS 


Among other Company expansion and improvement 
projects, storage space was increased 38,000 square 
feet at the St. Joseph warehouse and 8,300 square 
feet at the Niagara Falls plant. 

This building program insures that Gerber prod- 
ucts will continue to be processed and distributed 


in a most efficient manner. 


Research | 


Dedicated to producing baby foods of highest purity and nutrition, 


Gerber utilizes skilled technicians and modern equipment 


to implement its research program. 


Fred S. Wyatt, vice president-produce director, 
discusses latest advances in agricultural 
techniques with a Gerber grower. 


Modern equipment such as this pea harvester 
which cuts and loads vines in one operation 
aids growers in supplying 

fresh produce to Gerber plants. 


AGRICULTURAL 
RESEARCH 


“Quality insurance” begins at Gerber Products Com- 
pany even before the seed is placed in the ground. 

Gerber’s Agricultural Research section provides 
the Company with a continuous supply of raw 
produce best adapted for the processing of quality 
baby foods. 

Gerber’s extensive efforts in this area are con- 
ducted through its own agronomists and through 
cooperative efforts with other agencies, including 
government and educational institutions and the 
growers themselves. 

Seed development and other horticultural prac- 
tices are important phases of the program. Studies 
are made and rigid controls instituted in soil treat- 
ment, planting techniques, insect control, pruning, 
irrigation and harvesting practices. Continuing re- 
search and development of transportation and stor- 
age methods further insure the quality of raw 
produce used by Gerber. 

Notable success was made in this field during fis- 
cal 1959. 

Raw produce is the foundation for quality in each 
container of Gerber products. Agricultural research 


insures a firm foundation. 


Eleven new products were 
added to Gerber’s line 
during the past year. 
Gerber strained and 
junior foods are packed 
in both tin and glass 

to meet individual market 
preferences. 
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NEW PRODUCT AND 
PROCESS DEVELOPMENT 


Meeting the consumer’s growing demand for variety 130 
and greater convenience in baby foods is a function 
i 120 aiiliog 
of Gerber’s New Product and Process Development ae 
section. 110 
The effectiveness of this work is evident. Thirty 
100 


years ago Gerber pioneered in the baby food indus- 
try with the introduction of five products. 

Today the line consists of 101 varieties, 49 of which 
have been added in the past ten years. During the 
last year, the Company added the eleven new items 
which are shown above. 

There is every reason to believe that these prod- 
ucts will meet with the success of Gerber’s High 


Meat Dinners, an industry first, introduced in fiscal 


1958 with most gratifying results. 40 © 
This section also works painstakingly to solve the Les 
technical problems inherent in a new idea. The “i a 
practicality, economy, and demand potential of each 20 
must be predetermined—a necessary but time con- (EAR 
10 


suming and exacting procedure. 

Gerber products must not only be of highest qual- 
ity, but priced to fit the mother’s budget. Gerber also 
must be prepared for inevitable changes in an ever- 
changing market. 


1950 51 52 53 94 95 


Gerber’s increase in sales in relation to 
the introduction of new products since 1949. 
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Gerber’s new glass handling line with its 
integrated drive system and timing controls 
sharply reduces glass contact and speeds production. 


ENGINEERING 
RESEARCH 


Today’s rising costs and increasing competition 
demand an alert and well-equipped Engineering 
Research section for the investigation and develop- 
ment of new engineering practices which might lead 
to improved machinery and process techniques for 
Gerber. 

The unique properties of baby foods make for 
special engineering problems in the equipment 
handling raw produce, ingredients and containers. 

During the past year, Gerber’s engineering depart- 
ment developed fully integrated, completely auto- 
matic, high speed glass lines moving at 600 jars per 
minute with a potential of almost twice that speed. 

In addition the new system minimizes on-line con- 
tact at any point in the unscrambling, washing, fill- 
ing and capping phases. 

Other substantial achievements were made by the 
Engineering Research section during the past year. 
This is an added assurance that Gerber will be ready 
for any opportunities and challenges the future may 


offer. 


; 
ang’ 


ero y) 


Prospects for a healthy future are enhanced 
when today’s infants get foods with the proper 
nutritive values right from the start. 


FOOD AND NUTRITION 
RESEARCH 


“Making Our Best Better,” is not just a slogan at 
Gerber but a frame of mind. The Food and Nutrition 
Research section spearheads a scientific quest for 
answers to such complex food problems as nutrition, 
aroma and flavor. 

The Company itself has played a large and 
responsible role in creating the public’s growing 
demands for foods with more nourishment. Gerber, 
through its Food and Nutrition Research section, is 
meeting these demands. 

This carefully planned and well executed pro- 
gram of scientific research enables Gerber to apply 
the latest methods of food technology in preserving 
the original nutritive values. 

Although much remains to be learned, continuing 
animal and clinical studies are shedding more and 
more light on lesser known nutritional factors and 
the part they play in the health and well-being of 
the nation’s babies. 

Future generations will benefit from Gerber’s food 


and nutrition research program. 
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Quality Control 


Gerber vigilantly maintains the quality for which 
the Company has always been noted through a 
system of exacting tests, inspections and rigid con- 
trols, which begin in the fields and continue through 
all phases of production and distribution to the 
point of purchase. 

The Inspection Service section checks the prod- 
ucts at specified points before, during and after 
processing. The results of these tests must meet 
previously established standards. 

Analysis of the chemical, physical and micro- 
physical properties are made by Laboratory Services 
section. The Bacteriological and Sanitation Services 
section insures cleanliness and sterility for the plant, 
equipment, ingredients and the product. 

Gerber’s Production Services section performs a 
unique function by providing technical assistance to 
the production operation, insuring the high standards 
set down by the management. 


Marketing 


Gerber’s marketing division last year 
was responsible for sales of 

over a billion containers of baby food 
produced by the company— 

nearly four million daily— 


and insuring their ready availability 


on the grocer’s shelves. 


Joseph H. Bagley, 
vice president—marketing (center), 
discusses marketing strategy 
with Fred C. Yeakey, 
general sales manager (left), 
and Kenneth Baker, advertising director. 
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Gerber’s marketing program combines the efforts 
and talents of four of the Company's inter-related 
departments: Sales, Advertising, Marketing Research 
and Professional Services. 

Again Gerber set the pace in the industry. New 
products were introduced as established products _ 
increased in popularity. 

With the introduction of a new product, each 
salesman is supplied with complete information for 
his customers. Sales aids insure speedy grocer ac- 
ceptance and continued consumer purchases. 

Information on how the product moved from lab- 
oratory development to market testing, the product's 
sales potential, and its advertising schedule is fur- 
nished. When the product reaches the retail grocer’s 
shelves, specially-designed point-of-sales material 
attracts the attention of young mothers. | 

To complete the marketing function, nutritional 
aspects and analysis data are brought to the attention 
of the medical profession by Gerber’s professional 
service representatives. 

National Baby Week, a promotion requiring months 
of intensive planning and execution, focused grocery 
trade and consumer attention on the baby food in- 
dustry and its contribution to babies’ well being. 

The Marketing Section must also keep abreast of 
the changing buying patterns to enable the Company 
to anticipate the demands of new generations of 


mothers and their babies. 


SALES 


An aggressive, well-trained sales force, strategically 
located throughout the country, is one of Gerber’s 
greatest assets. 

Through service, cooperation and a keen under- 
standing of marketing problems, Gerber salesmen 
have greatly enhanced the competitive position of 
established products and paved the way for new 
ones. Too, the salesmen continue Gerber’s quality 
control by consistently checking condition of the 
products on grocers’ shelves. This force and its ac- 
tivities were increased during the past year. 

In addition, new sales districts and divisions, 
headed by men promoted from within the organiza- 
tion, have been created to meet the requirements of 
increased sales, the introduction of new items, ex- 
panded distribution and Gerber’s policy of being well 
prepared for future growth opportunities. 

Gerber products are also exported to over 45 for- 
eign countries through the Export Department and 
Gerber Products Inter-American Company. Gerber 
Baby Food is also available in many other countries 
through government commissaries and those oper- 


ated by American corporations abroad. 


Gerber salesmen maintain close liaison with 
the retailer, offer valuable services and 
spearhead new merchandising campaigns. 
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Gerber products are featured on top-rated, 
nationally televised programs. 


ADVERTISING 


Gerber advertising is unique in that it must attract 
and sell an ever-changing audience. This program 
must reach thousands of new customers each day to 
replace those perfectly satisfied baby food users who 
outgrow the product each day. For this reason, 
Gerber maintains a policy of consistency in its adver- 
tising — with service as its keynote. 

Gerber was the first baby foods firm to utilize tele- 
vision. Since 1951 when the Company began daytime 
programming, there has not been a week’s interrup- 
tion in the public exposure of Gerber products via 
this medium. 

The Company’s advertising also currently appears 
in special baby magazines, general monthly publica- 
tions with proven- young mother readership, over 
three hundred daily newspapers, and on two top- 
rated network daytime television shows. A continu- 
ous direct-mail program brings Gerber messages and 
samples to new mothers at the time of their greatest 
interest. Gerber also runs consistent advertising in 
publications of interest to the grocery trade, medi- 
cal profession and teachers of home economics. 

Although Gerber’s advertising budget has in- 
creased each year, its percentage of the sales dollar 
has steadily declined because of increases in sales. 

This past year the Company’s advertising con- 
tinued its program of making the Gerber Baby — the 


recognized sign of quality—even more familiar. 
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Relations with the Public 


Gerber strives to maintain the same high public 
regard for the Company that mothers are showing 
for the Company's products. 

Ever mindful that its success is due to and depend- 
ent upon the American system of free enterprise, 
Gerber endeavors at all times to fulfill the duties and 
responsibilities of a good corporate citizen and to 
reflect its confidence in the American way of life. 

Management and employees are encouraged to 
participate in governmental, civic and other com- 
munity activities. In many instances the Company 
lends its financial support, facilities and administra- 
tive leadership to worthy causes. 

Asa corporation, Gerber contributes to a non- 
profit foundation, the Gerber Baby Foods Fund, 
which makes donations through grants-in-aid for nu- 


tritional research and to universities for scholarships. 


Mae. 


The annual Wolverine Award, 
sponsored by the Michigan 
Economic Development Com- 
mission, went to Dan Gerber 
for his outstanding contribu- 
tions to industry and Michigan 
growth. Selection was made by 
eight college presidents. 


Gerber Employees 


The character and personality of a company are 
reflected in the achievements of its employees. No- 
where is this more apparent than at Gerber Products 
Company. 

Here, employees are not only concerned with their 
immediate tasks but, they are also preparing for 
the future. 

Numerous programs designed for job advance- 
ment, family security and eventual retirement have 
been organized and in many instances are conducted 
by the employees themselves. 

These programs include supervised orientation 
classes for new employees, a Retirement Investment 
Program, employee conducted Credit Unions, organ- 
ized recreational activities and others. 

The enthusiastic participation of employees in 
these programs is a tribute to Gerber since, in fact, 
they are expressing their confidence in Gerber as a 
company with a future. 

This attitude is further made evident in the Pre- 
amble to the Union Contract at several Gerber 
plants: 

“The Union and the Company agree that our 
mutual success depends on constantly giving the 
consumer better values in quality; that our responsi- 
bility is a serious one in protecting the health of the 
nation’s babies; that the care and thought with which 
we meet this responsibility is the factor which deter- 
mines whether doctors recommend and mothers buy 


our products.” 


A new, ultra-modern cafeteria was opened 
at the Fremont plant this year. 

Seating 144, the cafeteria is also used for 
various employee meetings, 

and as a gathering point for visitors. 


a 


An effective training program utilizing 

seminars, conferences and other educational aids 
insures well qualified candidates for 

advanced job opportunities. 
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GERBER PRODUCTS COMPANY AND SUBSIDIARIES 


Consolidated Statements of Financial Position 


ASSETS 


CURRENT ASSETS 
Gas eh SARC er iP eh ee RAR eT ore ML US Rte TS ee tL ib ee EL ee 


United States Treasury bills and short-term commercial paper — at cost 
ancl laccried interest ni sek er Cen. Cant nny ot Ween cl uaeicne ont eben 
Trade accounts receivable, less allowance of $194,000 in 1959, and 
S202 O00 Fin. 1959 Falar erates oie i eed Pan ad oUre e aren meena 
Inventories — at the lower of cost or market....................+-. 
TOTAL CURRENT ASSETS 


INVESTMENTS AND OTHER ASSETS 
Miscellaneous receivables, deposits, and prepayments............... 
Investment in subsidiary in excess of book value of net assets at 

ACCUISITION? CAG Ec REM Pey a otter es Gp sedie reel tha mietts, “Ca tre ee 
Gapital (stock ofvother| corporations — at costs: ))\i)ic.n 0 2. a. oes ae 
ood: Willh eae eer ae ah tae | 2 baad er ha leedin, PALE Mie a Vig kere tt eid ita see 


TOTAL INVESTMENTS AND OTHER ASSETS 


LAND, BUILDINGS, AND EQUIPMENT — On basis of cost ........... 


LIABILITIES AND SHAREOWNERS’ EQUITY 


CURRENT LIABILITIES 
NOTES Payal Ole SUDSICIATY spake bls hence hie bor tht IAA a eh ee 
‘Tradeasaccounts; payales unen ridge ees eee et oak Oe Ma eee tT tea 
Salaries, wages, commissions, and taxes thereon.................... 
Taxes!-interest, ;and, other expensessu a sleniceta aera 2 aki, eens 
‘axes; on |Income a estimateda sy. '3)i0 iso eee ane ay lats ce pet eee 


TOTAL CURRENT LIABILITIES 


4% SINKING FUND DEBENTURES (amount due beyond one year) .. 


SHAREOWNERS’ EQUITY 
Common Stock, $10 par value: 
Authorized — 3,500,000 shares 
Outstanding 547,123 450 \sharesi if). eae tyne ent 
Additional ypaidanweaitaly yee ie pavses wes acta Thee een ee ee 
Earnings retained (after transfers to Common Stock account)....... 


TOTAL SHAREOWNERS’ EQUITY 


See notes to consolidated financial statements. 


March 31, 
1959 


$ 2,305,925 
4,801,141 


7,529,513 


29,418,217 


$ 44,054,796 


$ 539,666 


356,816 
—O— 
| 


$ 896,483 
15,722,112 
$ 60,673,391 


$ 150,000 
4,109,109 
1,339,583 
1,472,790 
4945,151 

200,000 


$ 12,216,633 


3,800,000 


$ 21,234,590 
3,046,864 
20,375,304 


$ 44,656,758 
$ 60,673,391 


March 371, 
1958 


$ 2,453,397 
3,885,546 


7,876,014 


30,428,688 . 


$ 44,643,645 


$ 520,657 


356,816 
48,650 
; 


$ 926,124 
14,021,596 
$_59,591,365 


$ 125,000 
5,239,634 
1,357,477 
1,385,115 
6,084,205 

176,000 


$ 14,367,431 


4,000,000 


* 


$ 21,234,590 
3,046,864 


16,942,480 
$ 41,223,934 


$ 59,591,365 


GERBER PRODUCTS COMPANY AND SUBSIDIARIES 


Consolidated Statement of Operations 


tend COMIN ete tober et Rhein uy ee Ure wh RUE Oe Nh 
Interest, dividends, and miscellaneous income 


Ce 


Deductions from income: 
MIMEEDIEOUIIICTS [SOIR Rd entries uke bn cine sf sis vivWlO MA aUs tes nah 
Witcenouse sand smipping, EXPENSES. bloc... ida ca ees ewes Sete hls 
Selling, advertising, research, administrative, and general expenses... 
PGE MITC Mm IILereSt eANCWEXDEDSE bled Ai yh ie ie sae) ew ee Pee tees 
PERE ET re st PEXPICTISON TP Pe) Skis eed Uidace ati ass a cy ayaoe itenseles tee Ga 
ee RE OUS RCCIICIEONIS Mosh sty = oleta sie bidienais gos olen vc cele oa hw bts 
Federal, state, and Canadian taxes on income — estimated 


Cr 


TOTAL DEDUCTIONS 


NET EARNINGS 


Provision for depreciation included in deductions from income........ 


See notes to consolidated financial statements. 


Consolidated Statement of Earnings Retained 


Year ended March 31 


1959 
$126,833,497 
204,546 


$127,038,043 


$ 79,236,724 
9,203,165 
23,084,616 
162,804 
88,965 
56,719 


7,950,000 
$119,782,993 
$ 7,255,050 


$ 1,637,182 


1958 
$118,637,191 
347,764 


$118,984,955 


$ 72,640,553 
9,428,709 
20,766,116 
168,316 
86,839 
44,694 


8,300,000 
$111,435,227 
$ 7,549,728 


$ 1,351,967 


Earnings retained at beginning of year............ 0.0. e cece eee e ees 


PMmCPENAR SELOTYRUCRVGATS oN Adit: o's. Mace guihe als olenc CshoeiW eats ae tee 


Sasteividencs paid —$1:80 ashares 0005 ive esa sais wien oles oe 


EARNINGS RETAINED AT END OF YEAR 


See notes to consolidated financial statements. 


Year ended March 31 


1959 
$ 16,942,480 


7,255,050 


$ 24,197,530 


3,822,226 


$ 20,375,304 


1958 


$ 13,192,578 


7,049,728 


$ 20,742,306 


3,799,826 


$ 16,942,480 
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GERBER PRODUCTS COMPANY AND SUBSIDIARIES 


Summary of Changes in Working Capital 


Working capital at A prilel 9 1958 | eee hate Sena en eia) sted ak ote 
Additions: 
Nets earnings for. the tyeatay ns ciect enim eles aes ee, ee niet ae 
Provision for depreciation of buildings and equipment, which did not 
require eutlay sof funds ies Ure onn eae ele ee hhc te suerte 
Miscellancous, 0. 3 hc0 oe EN ee OMe east ans SE ee wea te 


Deductions: 
Gash ‘dividends ‘paid si. ease pea eat tee ete ucrravant nities atte 
Net additions to land, buildings, and equipment................... 
Current maturities of 4% Sinking Fund Debentures................. 
WORKING CAPITAL AT MARCH 31, 1959 


Auditors’ Certificate 


Board of Directors, 
Gerber Products Company, 
Fremont, Michigan. 


We have examined the consolidated financial statements of Gerber Products Company 


7,255,050 


1,637,182 


29,641 


3,822,226 
3,337,698 


200,000 


$ 30,276,214 


8,921,873 
$39,198,087 


7,309,924 


$ 31,838,163 


and subsidiaries for the year ended March 31, 1959. Our examination was made in accordance 


with generally accepted auditing standards, and accordingly included such tests of the 


accounting records and such other auditing procedures as we considered necessary 


in the circumstances. 


In our opinion, the accompanying statements of financial position, operations, and earnings 


retained and summary of changes in working capital present fairly the consolidated 


financial position of Gerber Products Company and subsidiaries at March 31, 1959, and 
the consolidated results of their operations for the year then ended, in conformity with 
generally accepted accounting principles applied on a basis consistent with that of the 


preceding year. 


Gu, Oem 


Grand Rapids, Michigan 
May 27, 1959 


Certified Public Accountants 


GERBER PRODUCTS COMPANY AND SUBSIDIARIES 


Notes to Consolidated Financial Statements 


4) Raed €4 Le” ae | \ . “« 
even?) ALD 
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INVENTORIES 


March 31, 
1959 
Pinisnedeprogucts, /.k.... +5 $25,962,764 
Raw material and supplies. . 3,455,453 
Total $29,418,217 
Basis of valuation: 

Last-in, first-out cost..... $25,728,984 

First-in, first-out cost, or 
market if lower....... 3,689,233 
Total $29,418,217 

Estimated replacement cost in 
excess of the aboveamounts $ 2,420,000 


LAND, BUILDINGS, AND EQUIPMENT 


March 31, 
1959 
Bitlis hess aes labo ah ace $ 9,491,023 
Machinery and equipment. . 13,812,331 
$23,303,354 
Less allowances for deprecia- 
ECPI ER ois hercae do 008 ds 8,884,821 
$14,418,533 
Juice Cs be eo Es ee 282,027 
Uncompleted construction and 
equipment installations... 1,021,552- 


Total $15,722,112 


March 31, 
1958 


$25,553,463 
4,875,225 
$30,428,688 


$26,035,292 


4,393,396 
$30,428,688 


$ 1,710,000 


March 31, 
1958 


$ 8,578,612 
12,434,341 
$21,012,953 


7,008,779 
$13,504,174 
295,417 


222,005 
$14,021,596 


The estimated cost to complete construction and equip- 
ment installations at March 31, 1959, including production 


facilities located near Asheville, 
$3,000,000. 


North Carolina, is 


4% SINKING FUND DEBENTURES 


The Company is required to make semiannual sinking- 
fund payments of $200,000 commencing October 15, 1959, 
and may make additional sinking-fund payments of 


$200,000 annually. The Company has agreed that it will — 


maintain working capital of at least $9,000,000 and that 
it will observe certain restrictions on the payment of divi- 
dends and on the purchase of its capital stock. Earnings 
retained at March 31, 1959, were free of such restrictions. 


EMPLOYEES’ RETIREMENT AND INVESTMENT PLANS 


Past-service costs under the Company’s retirement plan 
have been completely funded. Contributions were not re- 
quired for the years ended March 31, 1959, and March 
31, 1958, because of changes in actuarial assumptions 
and the withdrawal of certain of the Company’s Western 
employees. It is expected that current-service costs for the 
year ended March 31, 1960, after deduction of estimated 
remaining actuarial credits of $140,000, will approximate 
$360,000. During the year ended March 31, 1959, the 
Company’s contribution to the Western Conference of 
Teamsters Pension Trust Fund amounted to approximately 
$90,000. 


As of July 1, 1958, the Company established for em- 
ployees a voluntary investment plan intended to augment 
their retirement income. The Company contributes to this 
plan in direct proportion to employee contributions, and 
its contribution for the year ended March 31, 1959, 
amounted to approximately $60,000. 


LITIGATION 


Both the lawsuit and the counterclaims reported at 
March 31, 1958, were withdrawn during the year without 
cost, 


PRINCIPLES OF CONSOLIDATION 


The consolidated financial statements include the ac- 
counts of all subsidiaries, all of which are wholly-owned, 
after elimination of intercompany accounts, transactions, 
and profits. The accounts and operations of the Canadian 
subsidiary, which were not material in relation to the 
consolidated amounts, have been included on the basis of 
parity of exchange. 
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Our growth in charts and tables 


The record of Gerber’s operations and financial 
results for the past 10 fiscal years are shown in both 
visual and tabulated form. 
Trends and useful comparisons can be noted 
easily by presentation of information in this way. 
Captions beneath the charts sum up significant 


10-year results. 


MILLIONS 
OF DOLLARS GERBER SALES 
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NET SALES have increased 225% in the last 10 years. 


MILLIONS 
OF DOLLARS EARNINGS 


$8.0 


a NET EARNINGS 
$6.0 


me's a's a's" 


NET EARNINGS to sales have averaged 5.94%. 


Be 


YY KXOXXKK AY OX YAN OX NA YU) 
AXXKYY MY ROY QYOXRY WK OX OS OK 


Lester Janes, 
Vice President— 
Finance 


Year 
ended Net Common 
March earnings shares 
31 to sales outstanding* 


4) $126,833,497 
’58 118,637,191 
‘57 108,120,414 
‘56 99,682,746 
‘55 86,712,342 
’54 78,860,874 
53 65,164,469 
’52 54,286,871 

‘51 46,711,693 
‘50 42,235,693 


2,123,459 
2,123,459 
2,107,459 
2,108,309 
1,998,266 
1,985,679 
1,960,179 
1,960,179 
1,960,179 


Year 
ended Earnings 
March before Net 
31 taxes earnings 


‘59 | $15,205,050 $7,950,000 $7,255,050 $3.74 
‘58 15,849,728 8,300,000 7,549,728 
‘57 16,396,935 8,625,000 7,771,935 
‘56 13,360,537 7,343,000 6,017,537 
‘55 11,355,729 5,902,144 5,453,585 
‘54 8,522,015 5,069,871 3,452,144 
‘53 8,178,608 5,056,036 3,122,572 
52 5,299,216 2,834,069 2,465,147 
‘31 4,604,051 1,871,478 2,732,573 
‘50 5,433,712 2,124,289 3,309,423 


1,560,000 


Preferrec 
shares 
outstandii 
None 
None 
None 
None 
12,001 
12,434 
12,434 
12,434 
12,557 
14,065 


Per common share* 


Income 
taxes 


3.56 
3.69 
2.84 
2.70 
1.71 
1.56 
1.23 
1.36 
2.08 


MILLIONS 
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Cash 
dividends 


Total 
dividends 


Common 
dividends 


Preferred 
dividends 


$3,822,226 
3,799,826 
3,055,816 
2,451,558 
1,751,209 
1,512,120 
1,362,741 
1,362,871 
1,689,355 
765,759 


$3,822,226 
3,799,826 
3,055,816 
2,424,555 
1,696,074 
1,456,165 
1,306,786 
- 1,306,786 
1,630,211 
702,000 


None 

None 

None 
$27,003 
55,135 
55,955 
55,955 
56,085 
59,144 
63,759 


Per common share* 


Per cent 
payout** 


52.7% 
50.3% 
39.3% 
40.5% 
31.4% 
42.9% 
42.6% 
54.2% 
61.0% 
21.6% 


COMMON DIVIDENDS (cash) in the last 10 years have amounted to 43.5% of total net earnings available for Common Stock. 


MILLIONS 
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Land, buildings & equip 


Inventories 


$29,418,217 | $31,838,163 | $24,606,933 | $3,448,462 
30,428,688 30,276,214 21,530,375 3,298,480 
24,755,822 27,883,702 18,190,910 1,893,222 
21,447,418 24,791,636 16,754,688 1,848,122 
24,123,529 19,925,892 15,528,437 2,121,441 
20,344,831 17,289,437 13,810,784 2,100,879 
15,916,129 12,353,353 12,211,863 1,340,992 
12,654,268 11,198,588 11,321,407 2,650,969 
14,078,467 12,298,084 8,963,406 2,152,773 


11,904,081 9,563,995 7,175,997 1,703,146 


Common stock equity 
Total 
shareowners’ 
equity 


Preferred 
stock 
equity 
$44,656,758 
41,223,934 
36,774,032 
32,094,463 
24,929,143 
20,940,728 
18,677,704 
16,917,873 
15,815,859 
11,016,973 


$44,656,758 
41,223,934 
36,774,032 
32,094,463 
26,129,243 
22,184,128 
19,921,104 
18,161,273 
17,071,559 
12,423,473 


None 
None 


None 


None 
$1,200,100 
1,243,400 
1,243,400 
1,243,400 
1,255,700 
1,406,500 


SHAREOWNERS’ EQUITY at March 31, 1959 was 11.2 times the amount of long-term debt. 


\ 


*Adjusted to reflect stock distributions: in 1955 one additional share for each two held; 


in 1953 one additional share for each share held; and after deduction of preferred dividends. 


**This is per cent payout: cash dividends to net earnings available for common stock. 


tincludes current portion. 


Net after 
depreciation 


$15,722,112 
14,021,596 
12,137,772 
11,500,862 
10,913,922 
9,952,234 
8,988,329 
8,624,193 
6,748,175 
5,299,393 


Long-term 
debtt 


$4,000,000 
4,176,000 
4,271,000 
5,312,000 
5,612,000 
5,912,000 
2,212,000 
2,512,000 
2,812,000 
3,262,000 


Career Achievements 


Gerber’s present strength and future growth is 
greatly dependent upon the willingness and ability 
of its employees to accept new responsibility. 

The number of promotions from within 
the Company is ample evidence of the ambition of 
Gerber personnel and the ability of the Company 
to attract outstanding young men and women 
to its ranks. 

Their diligence and loyalty contribute. much 


to the confidence of management in the Company's 


future. A typical group of Gerber men and 


women from all divisions are shown here. 


FREMONT: Standing (1. tor.): 
WILLIAM PREBLE, Industrial Engineer; 

KENNETH SLocum, Methods & Procedures Analyst; 
LEo GouLeT, Export Sales Manager. 

Seated (1. tor.): 

Jack Doney, Assistant Office Services Manager; 
EvELYN McCormick, Assistant Nutritionist; 
CaLVIN TILLMAN, Sales Estimating Supervisor. 


ROCHESTER: Standing (1. tor.): 
MICHAEL TELLUP, Cook Room Foreman; 
ROBERT PuTMAN, Purchasing Expeditor; 
EDWARD SCHUBERT, Preparation Foreman. 
Seated (1. tor.): 

Victor F so, Section Chief; 

DonaLp McCu..oucu, Shift Foreman. 


Y< 


ha . a 


JosEPH REICH BLAINE HILTON WILLARD DuFFY EDWARD TORBETT LEON WROBLEWSKI 
District Manager District Manager District Manager District Manager District Manager 
Honolulu Salt Lake City Indianapolis Oklahoma City New York City 


OAKLAND: (I. to r.): JosEpH GrorGE, Field 
Department; KENNETH KEATING, 
Warehouse; HELEN KELso, R.N., First Aid; 
NorMAN Hur.ey, Research; KEN Ericson, 
Purchasing. 


Other Company Information 


Annual Meeting date: 
Fourth Wednesday in July 


Transfer Agents: 
Harris Trust and Savings Bank 
115 West Monroe Street, Chicago 90, Illinois 


Bankers Trust Company 
16 Wall Street, New York 15, New York 


Registrars: 
Continental Illinois National Bank 
and Trust Company, Chicago, Illinois 


The Chase Manhattan Bank, New York, 
New York 


Stock Listings: 
New York, Midwest and 
Pacific Coast Stock Exchanges 


Auditors: 
Ernst & Ernst 


Corporation Counsel: 
Gardner, Carton, Douglas, Roemer 
& Chilgren 
Subsidiaries: 
Gerber Products of Canada, Ltd. 
Toronto 5, Ontario, Canada 
Gerber Products Inter-American Company 
Fremont, Michigan 


Gerber Plastic Company, St. Louis, Missouri 


Plants: 

Fremont, Michigan; Oakland, California; 
Rochester, New York; Asheville, North 
Carolina (under construction ) ; 

Niagara Falls, Ontario, Canada 
Distribution Warehouses: 

In 26 key locations 


Sales Offices: 
In principal market centers 


LITHO IN U.S.A, 


Gerber Products Company 


FREMONT, MICHIGAN 


Directors : Director 

Since 
DANIEL FE GERBER, President............c:cccscccessscsecceseccecsecescesces 1921 
JosepH H. BacLey, Vice President—Marketing................000 1948 
WILLIAM J. BRANSTROM, Attorney.c...-..cécceessssececeestonsencsoates 1925 
FRANK H. Davis, Vice President and Treasurer of 

Haight Davasic Haight) inca te eceesty Ae oy 1947 
CHARLES O. GERBER, Assistant Treasurer..........ccccccceecccsesecees 1946 
FREDERICK L. GREENLEE, Oakland Plant Manager and 

ASSISCANE SECHELAVY 4.1.3 bctewe catepscseokesaseredecter ss vived sa buabsecguneraee 1946 
WiLxu1aM U. Hupson, First Vice President— 

ProcuCtiOny auc HeOSGArielys uns. hancusdees yest dev covec tas deeben as Reekiad 1943 
LESTER JANES, Vice President—Finance.........s.ccccceseseseseeeees 1939 
EARLE L. JOHNSON, retired (former Vice President— 

Mar eetinigh) BL See tceeaaasttk tales eb sts ls tau ts sore doke thas (20 1934 
STEPHEN S. NISBET, Vice President—Public Relation............. 1951 
FRED S. WYATT, Vice President—Produce Director................ 1943 


Officers 


DANTE DTCs EDEL S616 h 5 2 10s sata yc cee on tsevdetan sage taseaiooee President 
NVILLIAM U MUDSONL ON Ca ete On eel First Vice President— 

Production and Research 
LESTER, [ANES i, hats son ibevsrierelees spas ves candenpess ter? Vice President—Finance 
JOSEPHVH BAGLEY iccicresscsiceseidehsersper tis Vice President—Marketing 
STEPHEN S, NISBET...........ss00000008 Vice President—Public Relations 
FREDIS. VV YATT occ orcescreeeniia Vice President—Produce Director 
WILLIAM L. MCKINLEY................ Secretary and General Counsel 
ECE TON) [2 (MEYER. yt ecyeeesucy os skevsnsdassapeedivsghd havent curses yet Treasurer 
HARTWELL FE. ANWAY.......... Comptroller and Assistant Secretary 
FREDERICK Ly, GREENLEE. 3 22.20c01,-0steuslecceseneossors Assistant Secretary 
FROLAND Pac eo CH MTIDG Uehara dares de, dalad Mi diceotoueeos caer? Assistant Secretary 
CHAREES QO. GERBER. .......c:scccsecssovcsssosccsssbersees Assistant Treasurer 


Reproductions of the Gerber baby 

on the cover may be obtained by shareowners 
at no cost by writing to Public Relations, 
Gerber Products Company, Fremont, Michigan. 


Gerber 


BABY FOODS 


BABIES ARE OUR BUSINESS...OUR ONLY BUSINESS® 
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ANNUAL REPORT TO SHAREOWNHEE 


Each year the annual report affords Gerber 
Products Company the opportunity of com- 
municating with its shareowners, employees, 
the financial community and all others 
interested in the Company’s operation and — 


welfare. 


In the following pages we have reported 
Gerber’s financial status, and have shown a 
brief, behind-the-scenes sketch of the Com- 
pany’s more significant operations, also how 
each is coordinated in one main effort — that 
of “Making Our Best Better.” 
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ISBRBER PRODUCTS COMPANY FREMONT, MICHIGAN 


FOR THE YEAR ENDED MARCH 31,1960 


Fiscal i960 Fiscal 1959 
EN NE oes ga oae 6 6 pis pieiels a's wats Wic en aie d's > $131,118,046 $126,833,497 
PRUE ERS RING SP eee eh ees coo a Bilas a et we gee Wlekwie'e wie 7,070,424 7,255,050 
AVR OUEUONDROENEEBITS) . fics cela as aeccc es eds cb eas ye bs 23,934,424 21,530,665 
ITEC eg On, 8 <5 sn vd wig ew sk ene ee a8 8,550,000 7,950,000 
URN i os i Shei ses dees 3,822,296 3,822,296 
EARNINGS RETAINED to Finance Growth............... 3,248,198 3,432,824 
RA TNGS eae. fk ape eae ke be we ee $3.33 $3.42 
AST Sige 8S EES Ee a a eee 1.80 1.80 
ereerN LASTS yo seer ee Se beeen 4.03 3.74 
Number of Common Shares Outstanding at Year-end ... alae Maye) 2,123,459 
SESE RES OG pe SR as a a a rare $ 32,488,495 $ 31,838,163 
Current ratio: assets to liabilities ................. 3.66 to | 3.61 to 1 
LAND, BUILDINGS, AND EQUIPMENT 17,456,200 15,722,112 
Ai PS ae Gly was kd 3,700,903 3,448,462 
Depreciation charged to operations ............... 1,842,579 1,637,182 
RTE R NIU ie cS aa she gape eS 3,800,000* 4,000,000* 
SHAREOWNERS’ Equity (assets minus liabilities).......... 47,904,956 44,656,758 
* Includes portion due currently. 
pimmiber of Shareowners (of record)... 2. 2... 2.0... ee 6,005 5,686 


Pniver or Rriployees (average)... i. ee ee 4,461 4,353 


Dear Shareowners: 


The year ended March 31, 1960, established a new 
record in sales of $131,118,046 —an increase of 
$4,284,549 over the previous year, with a decline 
in net earnings of $184,626. On a per-share basis, 
this amounts to $3.33 as compared to $3.42 in the 
previous year. 

While we have said repeatedly that it is futile 
to compare quarterly figures for any year with 
those of other years, we did overcome the loss in 
sales of $400,277 in the first quarter and cut the 
first-quarter earnings reduction of $335,864 to 
$184,626 at the year end. 

As you will note from reading the balance 
sheets, your company is in excellent financial posi- 
tion. All plants are in splendid shape and our 
capital expenditures this year should be quite 
small in comparison with previous years. As we 
see it now, we have made provision to take care of 
the increased business that will result from the 
expanding birth rate expected during the next 
few years. 

During the year we changed over our glass pack 
from the former jar to a shorter jar of wider 
diameter, and changed from the pressure seal to’ 
the twist cap. This “wide-top” jar has been enthu- 
siastically received by mothers as a real help in 
both feeding and storage. 

This jar change, in addition to the normal difh- 
culties, was further complicated by the molders’ 
strike in the glass industry which forced us to use, 
for seasonal packs, more of the older type jars and 
caps simply because of their availability. We were 
forced to incur many abnormal costs to meet the 
situation. In addition there was a two-month delay 
in the start-up of the new plant at Asheville which 
got under way in November. 

The Fremont plant was out of operation for six 


weeks in the spring undergoing a major overhaul 


of buildings and equipment that just could not be 
done while we were operating. 

Gerber Baby Pants are now in national distribu- 
tion and their movement is even better than our 
test markets had indicated they would be. 

A new product,’ Modilac;’sold through the drug 
trade, was developed and clinically tested by our 
research organization. Modilac is a formula prod- 
uct which provides as nearly as possible a substi- 
tute for breast milk. It is prepared by a special 
process which avoids the caramelization of sugars 
so common with similar products. It tastes like, 
smells like and looks like fresh milk. While it is 
too early to say that it is an accomplished success, 
I am most enthusiastic about it. This product will 
be promoted entirely through physicians and 
serves as an earlier introduction of Gerber Baby 
Foods to mothers. 

Our International Division was organized by, 
and reports to, Executive Vice President William U. 
Hudson. This new division is responsible for all 
operations outside the United States (except 
Canada). 

Gerber Products International, S.A., has been 
organized and is in operation in Panama where 
it will handle most of the business formerly han- 
dled by our Export Department and our Inter- 
American company. This Panamanian company 
is a wholly-owned subsidiary. It holds our 80 per- 
cent stock interest in Gerber Products, S.A. de C.V.,, 
the Mexican company which has been in opera- 
tion almost a year, manufacturing and selling 
Gerber baby foods in the Mexican market with 
better-than-forecasted results. In addition, the 
Panamanian company has completed, and will 
supervise, a licensing arrangement under which 
our products will be manufactured and sold in 


Venezuela. 


Gordon Edgell & Sons Limited, our licensee in 
Australia, continues to show progress. Also a 
licensing agreement has been signed with a Japa- 
nese concern and awaits the formality of getting 
the Japanese government’s approval. | 

Competitive activity continues with special 
deals in various sections of the country cropping 
up from time to time. These deals so far have been 
for limited periods and have involved ridiculously 
low prices. We have not attempted to meet them 
price-wise, but in some instances have stepped up 
our advertising and promotional efforts. So far, 
we have been unable to notice any deterioration 
in our brand position after these deals have run 
their course. 

Stephen S. Nisbet, Vice President and Director 
of Public Relations, retired on December 31, 1959, 
but is continuing to serve on our Board of Direc- 
tors. Fred S. Wyatt, Vice President and Produce 
Director, retired on May 31, 1960, and in addition 
to continuing on the Board of Directors will serve 
as a consultant on special projects. 

On February 4, 1960, we elected three new 
vice presidents. They are: Arthur J. Frens, Vice 
President and Assistant to the President; Ray B. 
Wakefield, Vice President—Research and John C. 
Suerth, Vice President—Manufacturing. 

All departments have done an outstanding job 
during this challenging period and much progress 
has been made. I would like to say “thank you” 
to the whole Gerber organization for a job well 


done. 
Very sincerely, 


Vie Zi beu President 


Fremont, Michigan 
June 17, 1960 


| Beer 


This Division’s staff, at all levels, teamed up to 
meet the needs of a constantly changing baby 
food market, with skilled supervisors and tech- 
nicians moving quickly to adapt production 
lines for the latest product and packaging 
innovations. 

Eastern plants paved the way for the new, 
more convenient ‘““Wide-Top”’ jar with the 
“Quick-Twist” cap by making many equip- 
ment and procedure conversions along their 
glass lines. 

And western plants made several modifica- 
tions for improvements in tin packaging, a 
type of container well accepted west of the 


Mississippi. 


Spearheading these projects was the Central 


Core, a unit supervised by the vice president- 
manufacturing and his staff consisting of a 
chief engineer, production planning manager, 
assistant produce director, project engineers 
and others. 

Based at Gerber’s home office in Fremont, 
Central Core is responsible for directing plant 
activities in coordination with other divisions 
of the Company. Plant managers have direct 
responsibility for the completion of these ob- — 


jectives at their respective plants. 


The newly-constructed Asheville plant, located 
in a soil-rich sector of North Carolina, opened 
smoothly in November, 1959. This marked the 


U.S. Plant 
Managers: 


Bernard Dawe 


Fred Greenlee 


Ernest Weisner 


John Erichson 


DAKLAND 


beginning of a production schedule based on 


10-year sales forecasts for the Southeast. 


This modern, well-equipped baby food plant 
is staffed by local residents as well as a nucleus 
of Gerber veterans transferred from other Com- 
pany units. 

In addition to featuring the latest in produc- 
tion facilities, this plant has under construction 
a cold-storage area for finished products similar 
to those at other Gerber plants. This is sched- 
uled for completion on July 1, 1960. 
Fremont 
At this plant — one of the Company’s largest — 
Gerber highlighted 1959 by increasing the 


capacity for peach, pear and cereal production, 


@ st. Louis 


ASHEVILLE 


rebuilding the cook-room area, installing two 
integrated glass lines and modernizing the 
cold-storage facilities. | , 
Located on a 53¥-acre site in the “World’s 
Baby Food Capital,” the Fremont plant has 
480,000 square feet of production and ware- 
house space and employs approximately 1,000 
people. It distributes all Gerber varieties to 18 


midwestern states. 


Also on this site, in a modern building com- 


pleted in late 1957, are the Company’s general 


offices. 


Oakland 
In Oakland, improvements last year included 


an enlarged and remodeled kitchen area, a new 


ROCHESTER 


NIAGARA FALLS ‘a 


Augmenting Gerber’s 

North American plants 
shown on the map are 
supporting facilities in nine 
strategic locations, 
distribution centers in 26 key 
cities and sales offices in 
principal market centers. 


ie) 


quality control laboratory and a new produc- 
tion line for 16-ounce cereal. 

Also a major production unit, the Oakland 
plant distributes all Gerber varieties to 13 
western states including Hawaii and Alaska, 
produces a number of items for export, and 
packs some fruit products for distribution in 
the Midwest. 

Next to the production area stands the Com- 
pany’s principal research facilities where ideas 
for new products, equipment and manufactur- 


ing processes are developed. 


At the Rochester plant —a Gerber producer 
since 1949—the Company, by remodeling exist- 
ing installations and adding equipment, 


further improved its food-handling and truck- 


ARES sai Ee ok 


loading operations. 

This marked another forward step in a care- 
fully formulated growth program that, in I1 
years, has seen production facilities increase 
tenfold. 

Centered close to the fertile Lake Ontario 
fruit and vegetable belt, the Rochester plant 
gets crops readily from nearby farms, and ships 
the final products over the area’s excellent 
transportation lines to eastern and northeast- 


ern markets. 


At the Company’s six strategically-situated 
leased plants, operations continued to flourish 
at a steady pace. Gerber personnel at these 
installations assure that rigid standards of qual- 
ity are maintained. 

Gerber, in certain instances, favors such leas- 
ing arrangements as a means of leveling off 
peak loads at the main plants, also of placing 
Gerber packing facilities close to the source of 
special raw materials. Orange juice, for exam- 
ple, is packed in Florida, apple juice in Michi- 
gan and California and green beans and plums 


in Oregon. 


nternational (Qian 


A new International Division, headed by 
William U. Hudson, Executive Vice President, 
was formed to plan foreign-market expansion 
and handle licensing arrangements for the use 
of Company trademarks in foreign countries. 
In addition, it is responsible for maintaining 
Gerber’s high quality control standards for 
products manufactured by foreign licensees. 

A wholly-owned subsidiary, Gerber Products 
International, S.A., was also organized. In 
foreign countries this company is responsible 
for selling and distributing Gerber products, 
investing in sales and manufacturing facilities 
through subsidiary arrangements and licensing 
other firms to manufacture the Gerber line. 

International S.A. owns majority interest in 
Gerber Products, S.A. de C.V.,, Mexico, which 
was reported last year and is now fully set up 
and operating. 

International Division and International, 
S.A., reached important agreements with two 
foreign companies. Meidi-Ya Shokuhin-Kojo 
Co., Ltd., of Osaka, Japan, was licensed to 
manufacture and distribute Gerber products 
there, as well as to export them to other Far 
Eastern nations. In Venezuela, C.A. Venezolana 
de Alimentos, Caracas, was licensed to manu- 
facture Gerber products in its Maracay plant 
and distribute them in that country. 

In Australia, production and distribution of 
Gerber products under a licensing agreement 
with Gordon Edgell & Sons Limited —a firm 
highly regarded for quality products—are fully 


underway and making excellent progress. 
These new developments are in addition to, 
and in no way affect, the parent Company’s 


relationship with Gerber Products of Canada, 


Ltd., another wholly-owned subsidiary. 


Ress 


Agricultural research, which begins its job in 
the fields and orchards, posted several notable 
achievements last year. 

One, the result of numerous experiments, 
was the 100 per cent use of an easily-harvested, 
bush-type, white-seeded green bean with greatly 
improved flavor and color. 

Another, the result of years of varietal and 
cultural studies, was the harvesting in the 
Midwest—for the first time in Gerber history— 
of all the cling peaches required for processing 
at the Fremont plant. 

Finally, several studies led to notably 


improved storage, shipping and handling of 
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fruits and vegetables. This not only reduced 
the cost, but also improved the quality of raw 
produce delivered at Gerber plants. 

Engineering research continued to improve 
and refine the glass line put in service last year. 
Although designed some time ago, this line, 
through continuous operation, has shown the 
need for further improvement. 

The line embodies a unique glass-handling 
principle demanded by the highly specialized 
baby food industry. Several of its features 
promise better, less-costly production. 

The Product and Process Development Sec- 
tion completed experimentation on several 
important new products and brought others to 
the final stages of development. 

One, Creamed Cottage Cheese with Pine- 
apple (Strained and Junior), a Gerber exclu-_ 
sive, marks a victory over the problem of 
retaining an acceptable flavor and color for 
cottage cheese after heat sterilization. The 
result of years of research, this new variety — 
unlike the natural cottage cheese ingredient— 
requires no refrigeration before opening. 

Another newcomer, “Modilac” infant for- 
mula, meets the needs oi this steadily growing 
market, and, at the same time, introduces 
Gerber products to parents almost immediate- 
ly after their child’s birth. 


Through a revolutionary “flash-heat, quick- 
cool” process that retains milk’s white color 
and true flavor, “Modilac” prepares infants for 
the fresh milk they must have once they’ve 
passed the “formula age.” 

Marketed by Gerber’s Professional Services 
section and available through doctors’ specifi- 
cations, Modilac is an adaptation of cow’s milk 
designed for trouble-free infant feeding. It 
also provides, on the basis of infants’ nutrition- 
al requirements and physiological limitations, 
a practical alternative to breast milk. Its com- 
position, checked out by exacting clinical 
evaluation, reflects the latest knowledge in 


pediatric nutrition. 


continued its vital role in 
all phases of Company operations — from the 
fields, through production and distribution, to 
the point of actual consumption. 

This section proved its flexibility last year 
as it revised control and inspection techniques 
to meet the broad changes brought by new 
products and new packaging. 

Skilled technicians worked closely with sup- 
pliers to establish container and ingredient 
specifications, and they provided necessary 
assistance and follow-through in the irtroduc- 


tion of new products and containers. Moreover, 


they maintained keen vigilance in performing 
one of their primary functions: insuring that 
all raw materials, containers and finished prod- 
ucts meet exacting Gerber specifications. 
Quality Control, with its four service divi- 
sions, protects Gerber’s high standards at key 
points on the receiving platform, along the 
production line and in the warehouse. It also 
insures finished-product excellence both en 
route to the market—through proper transpor- 


tation safeguards — and on the grocer’s shelf — 


through regular inspections. 
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The Division achieved this in a baby food 
market having widely varying requirements 
and needing careful analysis, one that saw com- 
petitive price deals aimed at specific markets. 

To strengthen its sales organization, Gerber 
created an Eastern Region (corresponding to 
its Western Region set up three years ago). Its 
newly-appointed manager, together with the 
Western Region manager and the general sales 
manager, worked closely with division and dis- 
trict sales personnel in formulating programs 
designed to fill local needs. 

To coordinate Division activities and insure 
immediate action in all Gerber markets, 
Marketing improved its communication lines 
between Gerber headquarters and the field 
offices. 

Marketing and sales executives, after con- 
ducting intensive field studies, held home- ' 
office advisory conferences giving division sales 
managers prime opportunity to air specific 
problems and help plan market strategy. 

The Company once again led the way in 
bringing new merchandising ideas to the baby 
food industry. 

Colorful, consumer-tested, “shop-easy”’ labels, 
featuring the variety name more prominently, 
win high preference from mothers because they 
can be selected quickly from mass displays. 

In the eastern half of the country, where 
Gerber products are sold in glass containers, 
“Wide-Top” jars simplify stacking on grocers’ 


shelves and in kitchen cabinets and are easier 


for mothers to spoon from. 

Handy “Quick-Twist” jar caps replaced the 
pry-off type, simplifying opening and reclosure 
of the containers. 

Fruit-juice varieties, fast increasing as impor- 
tant additions to baby’s diet, expanded and, 
through special Gerber promotions, became 


more popular. 


continued as a major function 
in the marketing picture. Supported by the 
baby food industry’s largest advertising budget 
(yet its lowest advertising-to-sales dollar ratio), 
Gerber shifted its emphasis from national and 
regional to local media as a means of tailoring 
the Company’s product message to the needs 
of specific markets. This included using more 
magazine supplements of Sunday newspapers, 
where copy can be varied handily, more local 
newspapers, and more “spot” radio and ‘TV 


commercials. 


The direct mail program, an important 
Gerber marketing technique keyed for maxi- 
mum appeal to young mothers, was also 
improved, in both package and content. 

This combined local-and-national advertis- 
ing added up to a thorough coverage of the 
baby food market. 

Particularly encouraging in another area 
were the findings of special surveys on the effec- 
tiveness of Gerber advertising. These studies 
reported that Gerber advertising, among young 
mothers, continues to excel in readership and 


believability. 


» 


The Company formed a new Industrial and 
Employee Relations Department responsible 
for administering existing policies, and devel- 
oping new ones, in the areas of Consumer, 
Community and Labor Relations, Salary Ad- 
ministration and Employee Benefits. 

Based in Fremont and represented at each 
Gerber plant, this new unit coordinates the 
flow of information between all Company in- 
stallations as well as between the Company 
and each plant community. 

The Employees Federal Credit Union, in 
another phase of internal activities, provided 
loans for a vast number of Gerber’s 4,500 em- 
ployees. In Fremont, for instance, the union 
made 1,322 loans, raising its nine-year total to 


11,106 and leaving the number of active ac- 


counts at 1,604. 
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The Gerber Baby Foods Fund, in still an- 
other area, donated numerous grants-in-aid to 
charitable, educational and scientific organiza- 
tions engaged in research on infant nutrition 
and other projects. Organized in 1950, the 
Fund is a separate, nonprofit corporation sup- 
ported by Company contributions. 

Public Relations, through a program aimed 
at broadening public awareness and under- 
standing of Gerber, its policies and products, 
continued to project a favorable Company 
image. 

The Company, in addition, lent its financial 
support, facilities and administrative leader- 
ship to many other worthy causes. It also 
encouraged management and employees to 
participate in governmental, civic and other 


community activities. 
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Financial Statements 


55.7¢ went to growers and suppliers for produce, materials and services. 


18.2¢ went to employees for wages and benefits. 


_——_ 5.8¢ went for warehousing and shipping expenses, 

6.8¢ went for advertising and promotion of our products. 
1.6¢ went for depreciation and interest. 

6.5¢ went to pay income taxes. 


2.9¢ went as dividends to shareowners on their common stock. 


2.5¢ was retained in the business to finance growth. 


Lester Janes, 
Vice President— 
Finance 
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Gerber Products Company and Consolidated Subsidiaries 


ASSETS 
March 31, March 31, 
1960 1959 
Gr) 1 aR SEED coon ot Ste Sr iGo ne nA OLN SA NRUID |. ge en Cotaenny Bh % 2532015395 $ 2,305,925 
U.S. Treasury Bills and short-term commercial paper................ 3,699,115 4,801,141 
Trade accounts receivable, less allowances (1960 — $215,000; 
1959: $194,000); .ac8i.* sie ee ora tian coe ec tare eae eae 8,537,560 7,529,513 


Inventories — at the lower of cost or market: 
Fimished; products: \cii. nee tauore ce ee semen ee er caan ee sat re eee 
Raw materials and supplies aeipanestyest ner aete neni eter ee en eee 


Total current assets 


Miscellaneous receivables, deposits, and prepayments................ 


Investment in consolidated subsidiary in excess of book value of net 
assets at acquisition date, less ainOrtization 1. 26 eee eee 


Investment in and advances to unconsolidated foreign subsidiaries — 
At COSt aa hea eel Sa Pee ee ee ee 


Total investments and other assets 


— on basis of cost 
Dani 2. .ae) aes eece a ayseas aae Sh heey Sees Ene ee eae 
Buildings e234 ae cs oils cn SMa eh ae 
Machinery and equipment 7) .2. a: > aer.ere pee ee eee 
Allowances for-depreciation (deduct) mee ee ee ee 


Land, buildings, and equipment - net 


$ 26,957,413 
5,299,001 


h oU,) 9 seone 
$ 44,695,399 


®  G91288 
3213138 


347,833 
$ 1,360,259 


$ 282,027 
11,222,809 
16,322,818 

(10,371,454) 

$ 17,456,200 

I 
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$ 25,962,764 
3,495,499 


$ 29,418,217 
$ 44,054,796 


$ ©. 539,666 
356,816 
—O— 


$ 896,482 


$ 282,027 
10,171,397 
14,153,509 
(8,884,821) 

$ 15,722,112 

1 


$ 60,673,391 


Gerber Products Company and Consolidated Subsidiaries 


LIABILITIES AND SHAREOWNERDS’ EQUITY 


teem a> EPOLSUDSIOLALY .e.oe lh coy ae ele es PE Pee eo oe 
eaeMmrECenTt ise Daya Demi’. os 3. i. ds eee one we Pat ees Wee ea oso 
Sa miieommyares. cand Other COMpensatiONs .. 4... 6.60 eee ee nena. ose es 
Bee cerasesmiicerest, and Otlier EXPENSES... noc sev ne benen sete i gece wees 
See Ma TMITOOIT CMe tes CG. c Oe ie nee ae a's Bo ew 6 Rey Meee 


Perercaroronccncnturcs due within one year... 2.52). 06.02 05. bene ss 
Total current liabilities 


(amount due 


OG! Ge SSI. Wareat 2 © 4 kOe reer 


Common Stock, $10 par value: 
Authorized — 3,500,000 shares 
Bees ECT eee) SI ATES frauen ain 5 Halen's fy Fag eu He nhs | Be Ee 
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Earnings retained (after transfers to Common Stock account) ........ 


Total shareowners’ equity 


See notes to consolidated financial statements. 


March 31, 
1960 


$ 425,000 
3,940,902 
13534,995 
1,626,374 
SO i+, 002 

400,000 


$ 12,206,903 


3,400,000 


Oa215254,090 
3,046,864 
23,029,902 


b 47,904,956 


2.09.0 11,009 


March 31, 
1959 


$ 150,000 
ze MA 
153395583 
[412,790 
4,040,101 

200,000 


$ 12,216,633 


3,800,000 


$F 2152345590 


3,046,864 
20,375,304 


$ 44,656,758 


$ 60,673,391 


Gerber Products Company and Consolidated Subsidiaries 


N@ tts Les he ee eke ses eA Re ol ee ocean ad ee ee 


Internesteancdamiscel am Ouss ii CO Clana tne meme ane 


Deductions from income: 


Cost.of products:sold 2 acyeres). mesa evar ee ie eat ea acre One a 
Warehouse:and shipping €x pensesea.. se re tee eer een eee 
Selling, advertising, research, administrative, and general expenses... .. 
Debenturetin terestandscex pensee ers tee eae ee eee re ee 
Otherpinterest: expense... eho s cuck yee ein, er eee pene eee 


Miscellaneous ded uc thOnSeaee ee ee 


Total deductions 


Net earnings 


Provision for depreciation included in deductions from income.......... 


See notes to consolidated financial statements. 


EKarmmings retainedi at beginning Ol. ycaliee eri) ac eter ey ee 


INEt earnings for thes yeaty snagee en ira a irae te ee ee 


Gash dividends paid '— $l 80sashare = eyo ee ee 


Earnings retained at end of year 


See notes to consolidated financial statements. 


Year ended March 31 


1960 
$131,118,046 
309,507 


131,427,050 


$ 80,819,748 
9,448,486 
25,207,103 
157,520 
81,269 
43,003 
8,550,000 


$124 057, bo 
$ 7,070,424 


> 1,842,579 


1959 
$126,833,497 
204,546 


$127,038,043 


$ 79,236,724 
9,203,165 
23,084,616 
162,804 
88,965 

bO-7 19 
7,950,000 


$119;782,993 
$ 7,255,050 


$ 1,637,182 


Year ended March 381 


1960 
$ 20,375,304 
7,070,424 
Uh Palins MET eas 
o,022;220 
$ 23,623,502 


1959 
$ 16,942,480 
7,255,050 


$ 24,197,530 


3,822,226 
$ 20,375,304 


Gerber Products Company and Consolidated Subsidiaries 


mermrueweapitalatvApril 13-1959.) os sw. ss dye ne ve as 


Additions: 


peewee amTTOS OTe tC VEAL eo oo ees porn ce es See hs 8 
BaeristousrOr (depreciation: 2.0). 2 phen cea 
Amortization of cost of subsidiary in excess of net assets acquired. ..... 


Deductions: 


PE mCIVIG CMOS alder. aos ee bi ee ee ese nee 


$ 31,838,163 


pemer 070424 
Y842,579 
35,678 8,948,681 


$ 40,786,844 


Ge ad dP ee oe $ 3,822,226 


Memaaditions to land, buildings and equipment. .............5%..... 3,576,667 
Current sinking-fund requirements of debentures................... 400,000 
Mee treme Oreion, SuUDSICLAaYIES. . 0 aes as ness oe we ee ene 347,833 
Peete MEAT COUS MMU Ca oi 1k Soar a0) i aro A oie nly auntie Whew Siw A hope ss 151,623 8,298,349 
Working capital at March 31, 1960 $ 32,488,495 
O 
INVENTORIES HMPLOYE BS’ RETIREMENT PLANS 


Inventories in the amount of $26,411,137 at March 31, 
1960, and $25,728,984 at March 31, 1959, are stated at cost 
determined by the last-in, first-out method and the remain- 
der of the inventories are stated at the lower of first-in, first- 
out cost or market. The estimated replacement cost exceeded 
the carrying amounts at March 31, 1960, and March 31, 
1959, by $2,170,000 and $2,420,000, respectively. 


4% SINKING FUND DEBENTURES 

Sinking-fund payments of $200,000 are required semi- 
annually. The Company has agreed to maintain working 
capital of at least $9,000,000 and to observe certain restric- 
tions on the payment of dividends and on the purchase of 
its capital stock. Substantially all earnings retained at March 
31, 1960, were free of such restrictions. 


The Company contributes to various plans to provide 
retirement benefits for its employees. Such contributions 
amounted to approximately $497,000 in 1960 and $150,000 
in 1959, after deduction of actuarial credits from prior 
years of $142,000 and $378,000, respectively. All past-service 
costs under the plans have been funded. 


PRINCIPLES OF CONSOLIDATION 

The consolidated financial statements include the ac- 
counts of all domestic and Canadian subsidiaries, all of 
which are wholly-owned, after elimination of intercompany 
accounts, transactions, and profits. The accounts of the 
Canadian subsidiary, which were not material in relation 
to the consolidated amounts, have been included on the 
basis of parity of exchange. The operating results of the 
unconsolidated foreign subsidiaries are not significant. 


The following charts and tables graphically record the financial results of Company 


operations for the last 10 fiscal years. 


They are intended to simplify the process of evaluating trends and making comparisons. 


The note beneath each chart sums up salient developments. 
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NET SALES have increased $88,882,353 in the last 10 years. Net earnings have averaged 5.77% of sales. 
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Year 
ended Net Common Se 
March Net Sales earnings shares c 
31 Sales increase to sales outstanding* _ 
‘60 $131,118,046 $ 4,284,549 5.39% 2,123,459 $ 
‘59 126,833,497 8,196,306 5.72 2,123,459 
‘58 118,637,191 10,516,777 6.36 2,123,459 
‘57 108,120,414 8,437,668 These) 2,107,459 
‘56 99,682,746 12,970,404 6.04 2,108,309 
‘55 86,712,342 7,851,468 6.29 1,998,266 
‘54 78,860,874 13,696,405 4.38 1,985,679 
‘53 65,164,469 10,877,598 4.79 1,960,179 
‘52 54,286,871 7,575,178 4.54 1,960,179 
‘51 46,711,693 4,476,000 5.85 1,960,179 
pile: Earnings alate 
March before Income Net Income 
31 taxes taxes earnings taxes € 
‘60 $15,620,424 $8,550,000 $7,070,424 $4.03 
Ashe) 15,205,050 7,950,000 7,255,050 3.74 
‘58 15,849,728 8,300,000 7,549,728 3.91 
'57 16,396,935 8,625,000 7,771,935 4.09 
‘56 13,360,537 7,343,000 6,017,537 3.48 
‘55 117355,729 5,902,144 5,453,585 2.95 
‘54 8,522,015 5,069,871 3,452,144 2.55 
‘53 8,178,608 5,056,036 3,122,572 2.58 
‘52 5,299,216 2,834,069 2,465,147 1.45 
‘51 4,604,051 1,871,478 2,732,573 95 


NET EARNINGS in fiscal 1960 were $3,761,001 more than 10 years ago. 


MILLIONS Year Earnings Cash dividends 


OF DOLLARS DIVIDEND RECORD ended applicable eee oe ae 

March © Total to common Common Percommon Per cent 

$4.0 : 31 dividends shares dividends share* peyout** 

e cee 60 $3,822,226 $7,070,424 $3,822,226 $1.80 54.1% 
$3.0 59 3,822,226 7,255,050 3,822,226 1.80 52.7 
Mri tm mM mM ts ‘58 3,799,826 7,549,728 3,799,826 1.80 50.3 
os ‘57 3,055,816 7,771,935 3,055,816 1.45 39.3 
‘56 2,451,558 5,990,534 2,424,555 1.15 40.5 
‘55 1,751,209 5,398,450 1,696,074 85 31.4 
$1.0 ‘54 1,512,120 3,396,189 1,456,165 73 42.9 
53 1,362,741 3,066,617 1,306,786 67 42.6 
$0.0 ‘52 1,362,871 2,409,062 1,306,786 67 54.2 
51 ‘52 ‘53 ‘54 ‘55 '56 ‘57 ‘58 ‘59 ‘60 5) 1,689,355 2,673,429 1,630,211 83 61.0 


COMMON DIVIDENDS (cash) during the last 10 years have amounted to 46.25% of net earnings applicable to common shares. 
g y gS ap} 


L buildi i 
MILLIONS and, buildings & equipment 
OF DOLLARS ASSETS At Gross Amount Depreciation 
March Working ———EeE———————EE & 
$60 31 Inventories capital Total Additions amortization 
‘60 $30,197,329 $32,488,495 $27,827,654 $3,700,903 $1,842,579 
TOTAL ASSETS 
$45 oyy) 29,418,217 31,838,163 24,606,933 3,448,462 1,637,182 
A ‘58 30,428,688 30,276,214 21,530,375 3,298,480 1,351,967 
$30 ‘57 24,755,822 27,883,702 18,190,910 1,893,222 1,153,559 
56 21,447,418 24,791,636 16,754,688 1,848,122 1,048,920 
‘55 24,123,529 19,925,892 15,528,437 2,121,441 1,042,655 
$15 ‘54 20,344,831 17,289,437 13,810,784 2,100,879 948,952 
‘53 15,916,129 1253537003 12,211,863 1,340,992 782,750 
$0 52 12,654,268 11,198,588 11,321,407 2,650,969 675,356 
— ‘51 ‘52 ‘53 ‘54 ‘55 ‘56 ‘57 ‘58 ‘59 ‘60 ‘51 14,078,467 12,298,084 —«- 8,963,406 _—«2, 152,773 588,457 


TOTAL ASSETS have increased $42,264,251 in the last 10 years. Total additions to Land, Buildings, and Equipment have amounted 
$24,556,243 in the last 10 years. 


MILLIONS SHAREOWNERS’ EQUITY Common share equity 

OF DOLLARS & LONG-TERM DEBT Root om sme tanecternh 

$40 31 Total Increase share* total assets debtt 
‘60 $47,904,956 $3,248,198 $22.56 75.4% $3,800,000 
$30 "ari laa ce sad ‘59 44,656,758 3,432,824 21.03 73.6 4,000,000 
‘58 41,223,934 4,449,902 19.41 69.2 4,176,000 
“Gy/ 36,774,032 4,679,569 17.45 68.4 4,271,000 
= ‘56 32,094,463 7,165,320 15222 65.6 5,312,000 
] ‘55 24,929,143 3,988,415 12.48 57.5 5,612,000 
$10 ‘54 20,940,728 2,263,024 10.55 54.8 5,912,000 
‘53 18,677,704 1,759,831 9.53 57.2 2,212,000 
$0 sy) 16,917,873 1,102,014 8.63 61.1 2,512,000 
552 53-454 55 156) ‘57. 58 ‘59 "60 51 15,815,859 4,798,886 8.07 61.4 2,812,000 


SHAREOWNERS’ EQUITY at March 31, 1960, was 12.6 times the amount of long-term debt. 


* Adjusted to reflect stock distributions: in 1955 one additional share for each two held; 
in 1953 one additional share for each share held; and after deduction of preferred dividends. 
**This is per cent payout: cash dividends to net earnings applicable to common shares. 


tincludes current portion. 


expansion as skilled Gerber people availed themselves of the Com- 


pany’s broad area of opportunity. 


A striking example is Arthur J. Frens, who recently was named a 


vice president. Coming to Gerber in 1936 directly from high school, 


kept pace with 


Mr. Frens started out as a mail boy, has also served in the account- —_ 


ing, purchasing, distribution and planning departments. 


Other men and women growing with Gerber are shown here. 


FREMONT: Standing (I. to r.) 
William Graeme, Buyer, Ingredient Materials 
Norm Reath, Researcher, Agricultural Research 
Pressley Jones, Section Chief, Quality Control 
Seated: Floyd Daining, General Cost Accountant 
Phillip Battjes, Assistant Plant Engineer 

Roland Schmid, Assistant Secretary 


AX 


Ralph Feldman, 
Seattle 
District Manager 


a 


en © 


Robert V. Parker, 
St. Paul 
District Manager 


Memphis 


a 
Forrest White, 


District Manager 


Arthur J. Frens, 
Vice President, 
Assistant to the President 


OAKLAND: Standing (I. to r.) 

Bernard Richardson, Kitchen Foreman 
Robert Borges, Tabulating Department 
Seated 

William Saljian, Property Accountant 

Tony Schefino, Plant Superintendent 

Robert Ramsey, Chief of Production Services 


ataas 
ee | 


(arch MAD ini ek rei 


pri 


Ev. Yorn Benet 


Barney Jacobs, 
Peoria 
District Manager 


Amos Fulmer, — 
Philadelphia 
District Manager 


ROCHESTER: Standing (I. to r.) 

Frank Ussia, Preparation Foreman 

John Hallauer, Section Chief-Production Services 
Joe Niedbalski, Agriculture Research 

Seated 

Neil Keller, Cost Supervisor 

Norman Amendola, Assistant Plant Engineer 
John Michalko, Stock Control Supervisor 


GERBER PRODUCTS COMPANY, FREMONT, MICHIGAN 


Director 
Directors Since 
Daniel ts Ger ber seer tirn een ace ae te me aan hoes on ae 1921 
Poseph abi: Bap ley cap eee pete tt, atere neon tot ener eens ates 1948 
PA TICLE VeVi a 1c. eee een ieee terns Oo) ey Be fae ent ae 1959 
Williams |= Branstromi eer ean eee nese BUADPA pots VeRO A cess a 2; L925 
FraVuR tid © L)a VS sera se ene ee at are Ca teats Weinmann oh 5 1947 
Charles's Ger beatae sete teen. en, pen AE eae 1946 
Erederick Ue Greenlee peru ae or aie ene 1946 
William Us EL UGS6 Tee em reeee etree en Peer ere eee ere ae 1943 
TeeSCCT 4) AICS 25 earn nee yep met eet yr ec ee OR 1939 
Fearless, | OL MSOTI MN grr eee eect Stet ae ene ea ener Waren rea! 1934 
SCEPNED IOs NIS DEL pesmi hte eee ee rnan tata i eee eres 1951 
Bred (Seg WV Vaan eee ie MeN kee te Aces RAM OE fer 1943 
Officers 
Daniel EF Ger bets ey tea tase. ean. A's eee ee ie ee President 
WVsliiariielie ELUGSOTI pant eee ee Executive Vice President 
Josep hile Bac] ey samen nee ee roe Vice President — Marketing 
EeSteY; | aS Py vent reece sein ees ... Vice President — Finance 
Arthur |e Frens’ 742 02 = Vice President — Assistant to the President 
Ola CES Uer tree eee eee ee Vice President — Manufacturing 
Ray Bu Waleticldiae naman sere sun Vice President — Research 
Ered 'S., VV Vatts semen ee eee Vice President — Produce Director 
William LoMcKinleyee em 2 Secretary and General Counsel 
Elton, [© Gyer ga. eee etre as oa tere anes Goes ‘Treasurer 
Hartwell KE Anway 3......... Assistant Secretary and Comptroller 
Predenickales Greenlee meant emer sere ae ee: Assistant Secretary 
ola ndseleSchin tcl lee aera reer ee erro ner Assistant Secretary 
@harlés.O% Ger bereeaeene sae ea a ere ee re Assistant Treasurer 
Donald Gc) etisen. errs Sean cee Assistant Treasurer 


*Retired May 31, 1960 


‘his }{¢por: is published for the information of shareowners of the 
Company as such, and is not intended to induce any sale or purchase of 
securities. 


Annual Meeting of shareowners will be held on Wednesday, July 
27, 1960, at 2:00 PM., E.S.'T. at the Pine Street School, Fremont, Michi- 
gan. Notice, Proxy, and Proxy Statement will be mailed to all share- 
owners about June 27, 1960. 
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